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Mobilization during the National Traffic Week

Interactions with drivers generate harmony in the 
traffic of Sumaré (SP)

Coasters for beer cups with educational messages 
for a safer traffic

The company’s headquarters in São Paulo (SP) supported 
an action for awareness during the National Week of Traffic, 
together with the Military Police of São Paulo, by making beer 
coasters presenting messages to reinforce the concept that 
alcohol does not match with riding. The 10,000 coasters were 
distributed in bars and restaurants.

The Sumaré (SP) unit supported a campaign by the 
municipality to spread the practice of a safe traffic in which 
mimics interacted with the drivers at the main traffic lights 
in town. With great creativity, they distributed leaflets and 
raised the attention of everyone passing by.

In 2010, Honda participated in the 13th Motorcycle Check-up 
in São Paulo (SP). The event, sponsored by Abraciclo (Brazilian 
Association of Manufacturers of Motorcycles, Mopeds, 
Scooters, Bicycles and Similar Products) had the support 
of the City of São Paulo (SP). Riders were able to evaluate 
helmets and the mechanical conditions of their motorcycles 
in 13 safety items. In addition, the program included activities 
to raise awareness about defensive riding, raffles and riding 
simulator.

The 13th Edition of Bike Check-up had the participation 
of 4,000 motorcyclists

Motorcycle Check-up
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Awareness through the media

Honda supported the program Motorcycle in the City by 
journalist Celso Miranda, which was broadcasted on 
SulAmérica Transit Radio. There were eight daily reports 
for six months, which presented tips and information about 
the safe use of motorcycles in the city of São Paulo (SP).

Participation in the Auto Esporte TV Show

In order to reach massive amounts of motorcyclists 
and drivers from all over Brazil, in 2010 the company 
supported special reports in the Auto Sport TV show at 
Globo network. The program approached different topics 
on safe riding of motorcycles, focusing on different points 
of view and interacting with other members of the traffic, 
such as cars, trucks and pedestrians.

Awareness in TV Cultura programs

In Brazil, in celebration of the National Week of Traffic, 
Honda supported shows on road safety in the Cultura News 
to approach the topics in an educational and positive way. 
There was also interference in the Login show, intended for 
young audiences, with the exhibition of materials focusing 
on the risks and responsibilities in the traffic of large cities; 
respect for speed limits, traffic signs, riding equipment, 
among others.

Message spread by the 
SulAmerica Transit Radio

The comic books developed in collaboration with 
the publisher Mauricio de Souza bring us three fun 
stories about safe riding of motorcycles. Among the 
topics covered, there is the importance of using safety 
equipment and obeying traffic laws, and the ideal posture 
for the rider and the pillion. The materials are distributed 
by Honda dealerships in Brazil with the Motorcycle 
Manual, upon delivery of the vehicle, with more than 1.5 
million copies. Comic books illustrate lessons in road safety

The Super motorcyclist

Honda Website Ride More

Honda Ride More

The most complete website about safe riding of 
motorcycles in Brazil addresses topics such as riding 
techniques, safety equipment, preventive motorcycle 
maintenance, among others, in a simple and intuitive 
manner with interactive spaces, FAQ and much more. 
Available at www.hondapilotomais.com.br.
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The project “Honda Club for Children – Friendly Traffic” is 
an initiative to contribute with education in traffic through 
the awareness of teachers, parents and students, available 
in digital form and through specific actions in public and 
private schools and in events organized by the company as 
the Auto Show and Cool Motorcycle Action.
In 2010, the project was further intensified with the 
development of activities mainly in schools and institutions 
around the company’s administrative headquarters in São 
Paulo (SP), the Anhanguera (SP) unit and the unit of São 
Caetano do Sul (SP). Several actions were performed in these 
locations: Suggestions made by employees who performed 
with the costumes of the Honda Club for Children’s 

characters, practical activity through a recreational 
traffic circuit, computers with educational games and 
distribution of comic books and booklets about the theme. 
In the community events sponsored by the Sumaré (SP) 
and Manaus (AM) units, activities of the Honda Club for 
Children were also developed. At the party for employees’ 
children, the activities of the Honda Club for Children had 
the participation of more than 10,000 children.
The digital version of the action is available at  
www.clubinhohonda.com.br, where you can download 
comics that simulate real traffic situations and access 
books with tips on educational activities to be promoted at 
home or at school.

The Honda Club for Children raises the awareness of children about safe and correct attitudes in traffic

TC 2000 goes to school

Training of Responsible Riders
Honda Club for Children

In Argentina, Honda supports a program developed in public 
and private schools across the country called TC 2000 Goes 
to School. The goal of the action is to teach and educate 
children about the importance of enforcing traffic rules and 
safe ways of driving; and still attract interest so they are 
multipliers of the teachings.
The awareness is developed through an educational tour, 
where racing cars are used to help spread the message. 
The action also reinforces the importance of studying for the 
formation of the individual.

Children attending the TC 2000 Goes 
to School Project in Argentina
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Simulators: education and safety in traffic
In 2010, Honda began selling a bicycle simulator in 
Japan that helps users improve their skills and make 
sound decisions in risk situations. The company intends 
to spread the use of this product among public officials, 
driving schools and educational institutions that promote 
traffic education programs aimed at riders.
In addition, the company also began marketing a 
new driving simulator for car drivers. Destined for the 
Japanese market, the unit aims to educate people about 

how to drive safely on a daily basis. The simulator includes 
graphics and descriptions that are easy to understand, 
providing tips on how to be careful in traffic. In addition, 
the driver receives advice on how to ensure safe driving 
in difficult situations, such as accidents and collisions.
In CETH Indaiatuba (SP), motorcycle simulators are also 
used in training courses. They help to improve the riding 
capacity for road safety.

Motorcycle Simulator

Technology as an ally of security
Comfort is important, but developing products that ensure security is vital to the company.
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Safe cars from the conception

Airbag
The Honda GL 1800 Gold Wing was the first model to have a 
motorcycle airbag system to keep the driver protected in a frontal 
collision.

ASV3
Honda has a system called Advanced Safety Vehicles (ASV3). 
It covers 12 unique technologies developed to ensure safer 
automobiles and motorcycles. This technology is able 
to identify obstacles, pedestrians and vehicles through 
cameras.

Honda GL 1800 Gold Wing

ASV3

During the design of cars, there are considered materials and 
designs that provide protection to passengers in case of collision, 
through the preservation of the cabin. Just to mention one 
example, the Honda City vehicle has a reinforced and extended 
front frame that distributes the energy over a large area and this is 
dissipated in case of impact, reducing the impact on passengers. 
For the safety of pedestrians, automobiles are manufactured with 
a series of passive safety features that minimize potential injuries 
if accidents occur.

Projection that ensures greater safety for 
drivers and passengers of Honda vehicles. 

The strengthened and expanded front frame 
dissipates energy in case of impact.
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CSR Report 2010

Report of global Honda’s core approaches for the CSR (Corporate Social 

Responsibilities) and policies focused on quality and safety, environment and interest 

of the stakeholders, mainly covering the 2010 fiscal year (in English and Japanese).

http://world.honda.com/CRS/

Honda Philanthropy 2010

Website that summarizes the actions of social contribution of global Honda in 2010 

(in English and Japanese).

http://world.honda.com/community/

Honda Environmental Annual Report 2010

Summary of the fundamentals of global Honda’s environmental policy, including 

reports on goals and results of the major actions in the 2010 fiscal year (in English 

and Japanese).

http://www.world.honda.com/environment/reports/

Annual Report 2010

Summary of business results, management strategies and other aspects of Honda’s 

global operations in the 2010 fiscal year (in English and Japanese).

http://world.honda.com/investors/annualreport/2010

Social Contribution Report Honda South America 2010

Social-environmental activities of Honda in South America (Argentina, Brazil, Chile, 

Peru and Venezuela)

Period: From January 1st, 2010 to December 31st, 2010, as well as historical 

reports.

Date of issue: July 2011

Please sent inquiries, comments or suggestions to:

Honda South America – Department of Institutional Relations

Rua Dr. José Áureo Bustamante, 377 – Santo Amaro – São Paulo (SP) – Brasil

CEP 04710-090

drihonda@honda.com.br

This report and other information on the topic can be found on the website:

www.honda.com.br
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