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One of the worst problems at the time was

transportation . Faced with fuel rationing and crowded

trains, Soichiro Honda bought a lot of used engines for

generators and converted them into bicycles. Thus began

the sale of the first mopeds. The production of

motorcycles was improved and increased, cars became

part of the production line, and gradually factories were

built all over Japan and then in other countries and

continents .

The company's reputation grew and today Honda Motor

Company is one of the biggest names in the automotive

industry, known and respected around the world .

Soichiro Honda passed away in 1991, but his dream lives

on to this day.

Inspired by the power of dreams, the company strives to

provide people with unique experiences through its

products and services. The aim of the brand is to bring

joy and improve people's lives through mobility .

Thanks to the faith and perseverance of its founder,

Honda is a global company that will celebrate its 75th

anniversary in 2023. The company has been present in

South America for over 50 years, where it produces,

imports, and sells motorcycles, cars, quads, engines, and

machines.

In 2015, Soichiro's dream came true and the company

began marketing the HondaJet business jet, the most

advanced aircraft in its category on the market .

Through Honda South America, the holding company

responsible for all the Group's activities in the region, the

company has production plants in Brazil, Argentina and

Peru, as well as an import unit in Chile and more than

2,200 points of sale,ensuring the brand's presence in the

major South American cities.

Behind the Honda brand is the extraordinary story of a

man and his dream. The son of a blacksmith and a

weaver, Soichiro Honda was born in Hamamatsu, Japan,

in the fall of 1906. As a child, he spent many hours helping

his father in the workshop repairing bicycles, a mode of

transportation that was popular at the beginning of the

20th century .

Soichiro was fascinated when he saw a motorized car for

the first time, and from then on began to dream about

the idea of building his own car. At the age of 15, he

moved to Tokyo and started working in a machine shop.

There he had the opportunity to build his dream car by

combining industrial and manual techniques .

This is how the ƘDvsujttƙmodel was born, a race- tested

and approved vehicle that won the 1924Japanese Motor

Car Championship . At that time, Soichiro Honda was just

18years old.

At the age of 21, he returned to his hometown and began

working in a mechanical workshop until he had enough

capital to open his own auto parts factory, where he

began producing piston rings.

Soichiro Honda witnessed two major wars and also a

conflict between China and Japan. After World War II,

the country was completely devastated and he lost

everything he had built to bombing and an earthquake

that shook the country even more.

This report provides information and data on the

activities in South America in 2022. With it, Honda is

cultivating the transparent relationship it is building with

its stakeholders and accounting for the actions, projects,

and results achieved by its subsidiaries in the region. This

is an important material about the realization of Soichiro

Honda's dream and the company's global commitment

to expand the joy of mobility and the potential of

people's lives through its products and services, which

reflects the company's 2030 vision.

A dream 
is never 
upp!cjh/ƙ

Soichiro Honda
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Dear reader, welcome to another edition of

the Honda South America Sustainability

Report.

We are pleased to introduce this content, so

essential for the advancement of

environmental, social, and corporate

governance issues in organizations . We believe

that the solutions introduced and the

challenges addressed here can add to the

discussion of relevant issuesto the planet .

Honda is a global company committed to

bringing joy to people, through products and

services that aid daily life and can create value

for customers . In this way, we believe that we

will be able to fulfill the dpnqbozƖtvision of

continuing to beƘbcompany whose existence

is desired bytpdjfuzƙ.

IpoebƖtoperations in South America have

played a key role in delivering high- quality

mobility solutions and thus contributing to the

csboeƖtpurpose of expanding the life potential

of South American citizens.

In 2022, Honda South America achieved

positive performance even in a complex and

challenging business environment . It was a

year marked by political and economic

instability ; with inflationary pressure and high

interest rates;

and in which the automotive industry again

had to deal with the inconstancy of the supply

chain, affecting mainly the availability of

semiconductors, impacting companies on a

global scale.

Faced with a scenario of challenges that once

again required flexibility in dealing with

business partners and the adoption of an agile

management, capable of continuously

reviewing the most relevant aspects of the

operation, we rely on the commitment of our

employees and the partnership of our network

of dealers and suppliers. A critical triad for

IpoebƖtlong- term sustainability .

Moreover, in 2022 we started to resume in-

person activities as mass immunization

progressed, and were able to re- establish the

routine by reincorporating external activities .

A breath of relief, thanks to the drop in

hospitalization and mortality rates resulting

from covid- 19.

We have gone through this challenging period,

but forgetting to look towards the future .

Today, among the most prominent themes in

the automotive industry is electrification . And

Honda is rapidly enhancing its business with a

vision to lead the future of mobility .

Our brand is committed to two major 

directions for its

IpoebƖt!
operations in 

South America 
have played a 

key role in 
delivering high 
quality mobility 

solutions

operations worldwide : environment and safety .

By 2050, the company aims to achieve carbon

neutrality in products and corporate activities

and zero fatal traffic collisions involving brand

vehicles. In line with global guidelines, we have

established three pillars that guide our product

strategy for the coming years: environment,

safety, and connectivity .

Thus, we will continue to renew our model lineup

with more economical and environmentally

friendly products, incorporating efficient, safer,

and more connected engines.

IpoebƖtoperations in South America will

continue to be strengthened by maximizing its

resources, setting clear priorities to quickly

respond to changes in the environment, and

enhancing its products, services, and mobility

solutions .

We will continue toward the future of mobility

guided by our philosophy and our values,

respecting people and the planet, implementing

and fostering new standards of sustainable

behavior.

Thanks for joining us in this story, and 

happy reading!

Atsushi Fujimoto

President, Honda South America
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Honda's desire is to build

trusting relationships and

share joy with all people with

whom the company has

contact through its activities

and products :

It covers five main themes to

help Honda employees in their

daily responsibilities :

Respect 
for the 

individual
The three joys

always the dream and 
the young spiritMAINTAIN

theories, ideas and 
timeVALUE

always to keep in mind the
values of research and
perseverance

TRY

your work and value 
communicationLOVE

a smooth workflow at all 
timesCREATE

3
Honda's 

Management 
Policy

The Honda 
philosophy for 
the company's 
operations

THE JOY OF CREATING

felt by the employees who 

use their talents, skills, and 

knowledge to create 

products and services that 

bring joy to customers.

THE JOY OF SELLING

felt by Honda employees 

and dealers when earning 

customers' trust and 

providing them with the 

highest quality products 

and services that exceed 

their expectations.

THE JOY OF BUYING

felt by customers when 

they purchase a branded 

product or service. It is the 

customers' joy that gives 

value to Honda activities 

and through which the 

other joys can also be 

experienced.

For Honda, one of the most inspiring tasks is to multiply and

sustain a philosophy whose principles are ƘSftqfdufor the

Joejwjevbmƙand sharing the ƘUisffKpztƙ. This philosophy, lived by

employees and everyone involved in the value chain, makes

Honda a unique, innovative company that is coveted by society .

Shared goals, values, and principles that guide the actions of

everyone involved in the company . This is the Honda Philosophy,

which is divided into three axes:

7

Honda Philosophy

Principle which encourages

and promotes the sharing of

joys through respect for

individual characteristics, a

relationship of equality and

trust and the maximum use of

the initiative of each

individual .



Business Direction and 2030 Vision

Going beyond expectations is a constant in the way

Honda conducts its business. The company's

evolution, year after year, in South America and in

the world, proves the need and the opportunity to act

with a focus on the sustainable development of the

regions where it is installed and therefore become a

company desired by society . Only then, customers

will be able to experience joy and unique experiences

through the solutions provided by the company .

idealized image of how the company intends to be in

the year 2030 , in order to continue to be a company

whose existence is desired by society

To support this business direction, Honda has drawn up

its 2030 Vision, which materializes an in 2050, when it

will be completing more than 100 years since its

founding . In producing its Vision, Honda examined

long- term changes in the operating environment from

two perspectives : foresight, or looking ahead from the

present ; and hindsight, or looking back from 2050 to

the present .

Honda's 2030 Vision therefore aims to lead the way in

mobility and enable people around the world to

improve their daily lives. This effort involves creating,

spreading, and ensuring joys. The Create Joy approach

can be understood as the perspective of Honda's

universal passion to offer

MATCH THE DIVERSITY OF 

INDIVIDUALS

_ Offer world - class products and 

services that meet the specificities 

of individuals and societies

SPREAD JOY

ACT FOR A CLEANER AND 

SAFER SOCIETY

_ Lead efforts for a carbon - free 

society

_ Lead efforts for a society 

without traffic 

accidents

ENSURE JOY FOR FUTURE 
GENERATIONS

CREATE VALUE FOR 
MOBILITY AND EVERYDAY 

LIFE

_ Give the joy of free mobility

_ Give the joy of improving the quality 

of life

CREATE JOY 

people the joy of expanding the potential of their

lives, creating value for mobility and their daily lives.

The aim is to continue offering unique products and

services that, through technology, can improve

people's lives.

Through the Spread Joys guideline, Honda dedicates

itself to the development of diversified mobility

solutions that meet the particularities of the

different consumer profiles in the countries where it

operates. Finally, with a focus on Ensuring Joy for the

next generations, the company promotes initiatives

to contribute to the creation of a society free of

carbon emissions and traffic accidents .

all people the joy 
of expanding 

life's possibilities

Lead the way in 
advancing mobility 
and improving the 
lives of people 
around the world

2030 Vision
Honda 
South 

America:
bring to

ƘTfswjoh!
people 
around the 
world with 
the joy of 
expanding the 
potential of 
their livesƙ
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Global policies

Honda has defined global policies that permeate

the company's subsidiaries around the world and

target the company's goals in an integrated

manner .

Among the company's global commitments, there

are two that are widely spread in the areas of

Environment and Safety: achieve carbon

neutrality for all products and corporate activities

by 2050, and zero fatal road accidents involving

Honda vehicles by the same year.

In the environmental pillar, the company is

investing in electrified vehicles, including hybrid or

100% electric engines and hydrogen fuel cell

vehicles.

Honda is also investing in renewable energy

technologies, such as the Honda Mobile Power

Pack, and smart power operations connected to

the grid infrastructure .

In terms of Safety, Honda is working on

omnidirectional ADAS (Advanced Driver Assistance

System) technology to make it available for all new

car models in developed countries by 2030 . In

addition, the company leveraged knowledge and

expertise through research and development of

level 3 autonomous driving technologies, further

improving the intelligence of ADAS.

In addition, as explained on page 57 of this report,

Honda is also working to strengthen educational

programs focused on road safety .

Environment 
and Safety
are Honda's priority 
commitments

Depiction of Honda Sensing
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For Honda, protecting the environment and the

conscious use of natural resources are essential

aspects of achieving economic development and

ensuring the continuity of corporate activities .

Investing in technology is crucial to maintaining

Honda as a leading player in its segments. The

sustainability of our activities and the differences of

our products are directly related to the quality

presented and recognized by our stakeholders.

When it comes to mobility, Honda has a duty to

address the issue of safety and seek the necessary

investment to ensure that its products deliver the

best possible performance and meet the expectations

of its customers . Together, it carries out initiatives

aimed at raising the awareness of everyone involved

in some way in the dynamics of transport .

Because the company plays a prominent role in the

regions where it has a presence, valuing those people

who are part of the company's day- to - day operations

is critical to the good performance of its activities .

From employees to communities, the combination of

investment in professional development and

community well- being is part of the company's

strategy .

Honda believes that technology should serve people's

lives. That is why the company develops solutions that

improve and benefit people's lives.

Honda bases the 
strategic management 
of sustainability on five 
priority commitments

10

Sustainability Strategy

Honda's goal is to improve people's lives through mobility 

solutions.

Above all, this is done in a way that creates differentiated

values for the various stakeholders that are sustainable

over time and thus guarantee the long- term existence of

the company .

Therefore, Honda bases its strategic sustainability

management on five priority commitments that

permeate its decision- making processes and operations .

ENVIRONMENT

QUALITY

SAFETY

PEOPLE

MOBILITY AND 
INNOVATION



KEY SUSTAINABILITY 
TOPICS

OPERATIONS

Quality

Safety

Mobility and 
Innovation

Environment

PHILOSOPHY
Honda

The Honda 
Principle

Honda's 
Managem
ent Policy

Our core 
beliefs

OPEN MIND
THE CHALLENGE OF 

JOINT DEVELOPMENT

DIRECTION FOR THE 
21TH CENTURY

TO BE A COMPANY THAT 
SOCIETY WANTS TO EXIST

Spread 
Joy

Ensure Joy 
for future 

generations
Create 

Joy

People
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Honda South America (HSA) publishes its

Sustainability Report for the eighth

consecutive year, which includes the

company's highlights in the management

of environmental, social, and governance

issues in its regional subsidiaries in Brazil,

Argentina, Peru, and Chile for the period

from January 1 to December 31, 2022,

except where indicated .

This report was prepared in accordance

with the requirements of the GRI Ɠ

Global Reporting Initiative, in the

essential option of the GRI Standards,

which gives the report greater

transparency and accuracy, similar to

financial documents .

ƝGRI102- 1,102- 45,102- 50,102- 54Ɲ

In its 2021 report, Honda provided an

update on the company's key issues. The

relevant issues were determined as part

of a materiality process, which shows

from the point of view of the

stakeholders and the company

management which issues should be

given priority in sustainability

management and in the communication

of the company's performance .

ƝGRI102- 46Ɲ

These issues were identified 
and prioritized using the 
following steps:

1. First consultation to the Sustainability

Accounting Standards Board (SASB)1, S&P

Global - Yearbook 20212; MSCI - Ratings and

Materiality 3, and GRI4 methods for

identifying and classifying the criticality of

issues related to the automotive sector from

a market perspective ;

2. Analysis of key issues disclosed by peer

companies in the industry to map potential

priority issues;

3. Interviews with senior executives and online

consultations with stakeholders to prioritize

issues. The public survey was answered by

968 people from various stakeholders

(customers, trade associations, employees,

utilities, suppliers, government, and press).

Ɲ!HSJ!213- 40, 102- 42, 102- 43, 102-55!Ɲ

Key Issues

Ethics and 
Governance

13

People and 
Diversity 
Management

Emissions and 
Operational 
Eco- Efficiency

Road Education and 
Safety

Mobility and 
Innovation

Customer 
satisfaction

Quality of products 
and services

In preparing the materiality matrix, the

local business environment, global

trends affecting Honda's business

segments, and new requirements

resulting from the COVID- 19 pandemic

were also assessed to identify related

performance and challenges.

Considering that a robust process was

conducted in 2022 to identify and

prioritize key issues for Honda South

America, no relevant facts were

identified in 2023 that would result in a

change to the reported issues.

1 North American institution that defines sustainability reporting standards for companies listed on the U.S. stock exchange.

2 S&P Global's annual publication based on the Corporate Sustainability Assessment (CSA) Ɠthe rating that underlies the 

creation of the Dow Jones Sustainability Indexes and was developed from analysis of a set of ESG criteria of companies listed

on the U.S. stock exchange.

3 MSCI ESG ratings provide a company with a long- term assessment of environmental, social and governance (ESG) issues.

4 The Global Reporting Initiative is an international organization that helps companies, governments, and other 

institutions understand and communicate the impact of business on critical sustainability issues.
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KEY ISSUE DESCRIPTION MANAGEMENT TOOL CORRESPONDING SDG

Quality of products and services

Setting quality parameters in the development of services and the 
manufacture of products, ensuring a cycle of continuous improvement 
and transparent communication of the processes in order to promote 
responsible publicity and advertising practices.

Ɲ!HSJ;!528-4!Ɲ

Customer satisfaction

14

Promoting customer satisfaction surveys on Honda branded 
products and services and focusing efforts on developing 
solutions and improvements

ƝCustomers heard in satisfaction survey
ƝBrand image surveys and public awards

Mobility and Innovation
Investing in research and technologies to promote 
sustainability in urban mobility solutions

ƝLaunch of new products and services
ƝReport on the global innovations of the brand

Road Education and Safety
Investing in technologies and application of product safety items, 
road safety awareness, recall processes

ƝGoals and/or commitments to promote road safety
ƝNew technologies in products
ƝHREC for people affected
ƝNew initiatives (agreements)
ƝTakata recall service index

Emissions and Operational Eco- Efficiency

Atmospheric emissions reduction commitments and targets.
Ɲ!HSJ!416- 1, 305- 2, 305- 4, 305- 5, 305-8!Ɲ
Carbon neutrality in the production of its products and corporate 
activities by 2050.

Rational use of water and improvement of energy management in 
production facilities, waste management, and the 3Rs concept.

Ɲ!HSJ!413- 1, 302- 3, 302- 4, 303- 1, 306- 1, 306-3!Ɲ

Ethics and Governance
Strengthening the mechanisms for transparent and ethical 
management throughout the Honda Group governance 
structure, in line with ESG best practices

Ɲ!HSJ!213- 16, 102- 17, 205- 2, 419-2!Ɲ

People and Diversity Management

Promoting an environment of respect, inclusion, and appreciation in the 
relationships between employees and ensuring health and safety at work.

Ɲ!HSJ!514- 1, GRI 403-3!Ɲ

Encouraging personal and professional development through training and 
performance management in line with Honda's philosophy.

Ɲ!HSJ!515-2!Ɲ

Setting commitments and promoting a culture of 
diversity and inclusion in the workforce.

Ɲ!HSJ!516- 1, GRI 405-3!Ɲ
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In all markets where Honda operates, the essence of

offering products and services to improve people's

lives is kept alive. The brand's goal is to contribute to

the evolution of mobility, always putting people at the

center of its strategies and using technology to

support them .

This commitment leads Honda into its 75th

anniversary, a period in which the company has

consolidated a global presence with 415 subsidiaries

and affiliates around the world, supported by the work

of 204,000 employees.

South America is part of the Ƙ+BttpdjbufeSfhjpotƙ

management block, which, along with two other

blocks - North America and China - makes up the

company's global activities .

Honda has had a presence in South America since

1971, importing and producing motorcycles, cars,

quads, engines, and machines and marketing the

HondaJet executive jet .

The holding company Honda South America,

headquartered in the city of Sumaré in the state of

SãoPaulo, is responsible for all the Group's activities in

the region and has production units in Brazil,

Argentina . and Peru, as well as an import unit in Chile

and more than 2,200 points of sale, ensuring the

brand's presence in the major South American cities.

In this way, Honda continues to pursue a path of

innovation that meets the different characteristics,

needs,and dreams of its customers .

Ɲ!GRI, 102- 2, 102- 3, 102- 4, 102- 6, 102- 7 

Honda's goal is to 
improve people's lives 
through mobility 
solutions

Honda South America

Aiming to strengthen the regional locations within its global

structure and in line with the company's electrification

strategies, Honda Motor Co. launched a new global division for

its operations in January 2023 as follows :

16

ÅNorth America

ƝChina

Ɲ*Associated Regions - Regional Operations: Japan / Asia and 

Oceania / South America / Europe, Africa and Middle East
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BRAZILPERU

CHILE

ARGENTINA

BUSINESS UNIT SEGMENT 1 SCOPE 2 JURISDICTION

HDA
Moto Honda 
da Amazônia

2R / PF SEDBA Brazil

HAB
Honda Automóveis

do Brasil
4R SEDBA Brazil

HSF
Honda Serviços Financeiros

Bank, 
Consortium 

and Insurance
SA Brazil

HAR
Honda Motor 
de Argentina

2R/ 4R / PF SEBA3 Argentina

HDP
Honda del Peru

2R / PF /4R SEDBA3 Peru

HMDC
Honda Motor 2R/ 4R / PF SA Chile

de Chile

1 2R: Motorcycles / 4R: Automobiles / PF: Power Equipment

BHB: Banco Honda S.A. / CNH: Consórcio Honda Ltda. / SHB: Corretora de SegurosHonda Ltda.
2 S (Sales); E (Engineering); D (Develop./R&D); B (Buying); A (Admnistration )
3 Sales of Automobiles and Power Equipment; and Sales and Production of Motorcycles

Honda 
South 

America
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Stakeholders 
Employees 

12121
permanent and temporary 

employees

Dealers

Government

MediaCustomers

Communities Suppliers

Employees

Honda's operating model takes into account the achievement of 

results and the sharing of profits among stakeholders while 

considering the sustainability of the entire operation.

Honda South America 
Operating Model

Suppliers 

Motorcycles

114
domestic suppliers of parts and 

raw materials

Automobiles

153
suppliers of parts and raw 

materials

Brazil

Honda Automóveis do 
Brasil Ltda.

Production and sale of 
vehicles and parts.

Moto Honda da 
Amazônia Ltda.

Production and sale of 
motorcycles, power equipment, 
quads, and parts.

Argentina

Honda Motor de Argentina S.A.

Production and sale of motorcycles 
and import of cars.

Chile

Honda Motor de 
Chile S.A.

Import and 
sale of 
motorcycles, 
automobiles, 
and power 
equipment.

Peru

Honda Selva del 
Perú S.A.

Honda del 
Perú S.A.

Production of 
motorcycles, 
import and sale of 
automobiles and 
power equipment.

Points of sale 

More than 2,200 points of sale 
throughout South America

More than

14,000
people attended HREC lectures 

in 2022

635,000 
MWh 

of clean electricity produced 
by 2022 (since the start of 

wind farm operations)

Results

Motorcycles

1269932
produced

Automobiles

63535
produced

Engines and 
Machinery

19200

18
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Operational performance

In 2020, the world was caught off guard by the COVID- 19

pandemic and has since struggled with the aftermath of the

health crisis, which has brought new behavioral, ethical, and

socio- economic demands and impacted the lives of billions

of people around the globe.

In 2022, Honda made consistent progress in its operations,

allowing the company to continue to be a success story in

the region.

Throughout 2022, mass immunization remained active in

Brazil, with the third and fourth doses of vaccine

administered in different age groups of the population .

Immunization allowed the resumption of on- site activities

in the second half of the year and the optional use of

protective masks.

As established since the beginning of the pandemic, Honda

continued its activities based on reconciling concern for

employee health and corporate sustainability and, by

following government recommendations, it has been able

to be more flexible in some of the measures taken during

periods of high contamination, but always recommending

hygiene, care with general sanitation, and attention to the

onset of symptoms .

While the immunization scenario contributed positively to

the gradual recovery of the economy, the logistical

bottlenecks caused by the health crisis continued

Honda achieved a 
great performance 
across South 
America despite a 
complex and 
challenging 
business 
environment

to have a negative impact on operations . As reported in the last

issue, disruptions in global supply chains again had to be

managed in 2022, resulting in the temporary suspension of

automotive production in Brazil.

19

In the South American context, it is important to emphasize

that some impacts of the pandemic continued into 2022,

notably the imbalances in global supply chains and changes in

international logistics routes . Given these facts, Honda

achieved a great performance across the region despite a

complex and challenging businessenvironment .

Argentina, Brazil, Chile and Peru are in a similar situation with 

moderate growth prospects.

Therefore, flexibility, adaptability, and speed in decision -

making were again required in 2022.
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Motorcycles
As the largest motorcycle manufacturer in South America and

sales leader in this segment in Brazil, Honda Motos has produced

more than 28 million units in Brazil. This volume represents the

great contribution of the motorcycle to society.

It is a vehicle desired by consumers, whether for daily mobility,

leisure, or as a work tool, and contributes to income generation in

various economic activities .

In the context of the pandemic that began in 2020 and also

experienced in recent years, the motorcycle remained relevant

given the importance of home delivery services, as well as the

prioritization of individual modes of transport, reducing the risk

of contagion .

Demand for motorcycles remains strong, as the vehicle plays an

important role in the mobility of Brazilians. It is a fast,

economical, and low- maintenance transport alternative . In a

scenario of a significant increase in fuel prices, the savings from

2- wheel mobility are even greater .

This scenario has led to an increase in demand for motorcycles in

all countries in the region, contributing to a faster recovery than

was predicted at the beginning of the new coronavirus crisis. This

has led to an imbalance between supply and demand for

motorcycles in the market at certain times .

Honda Motos in South America

In 2022, the motorcycle plants in Manaus (BR),Campana (ARG),

and Iquitos (PER)together produced 1,269,932 units .

Sales totaled 1,221,135 units, an increase of approximately 30%

over 2021.

Argentina achieved a result of 90,619 units sold in 2022, an 

increase of 22% compared to 2021.

In Peru, sales in 2022 totaled 85,065 units, also a 4% growth over

2021.

Chile recorded 13,504 units sold in 2022, down 9.5% from the 

previous year.

This is a positive performance across the region, considering the

complex and challenging business environment, with political

and economic instabilities faced in 2022.

Also noteworthy is the growing importance of the motorcycle in 

the mobility of South American citizens.

Every day, more people are choosing the practicality, economy,

and safety of a two - wheeled vehicle, be it for their daily

commute, to generate income, or for leisure.

More than 1 million
motorcycles were 
produced by Honda in 
South America in 2022

20
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Honda Motos in Brazil

Honda Motos pioneered the development of the

motorcycle segment in Brazil and today maintains its

leadership position with a 76% market share. Its continuous

investments and commitment to the country have

contributed to the development of the entire sector .

Today, the plant in Manaus (AM) is an industrial complex

that goes far beyond motorcycle assembly. The plant is the

most vertical in Honda motorcycle production in the world,

one of the largest in the Manaus Industrial Zone (PIM) and

one of the most representative production centers in the

Americas, where everything is made, from metal packaging,

casting molds, structural tubing and tooling to the various

components that make up the end product, such as

exhaust pipes, wheels,handlebars, chassis,and other parts .

Honda Motos ended 2022 with a 17% increase in license

plate registrations compared to the previous year. With

1.03 million units soldƓthe best result since 2014, when 1.14

million motorcycles were licensed Ɠthe brand maintained

its consolidated leadership in the domestic market .

The positive performance reflects the strengthening of

Honda's commercial strategies and also shows that

demand for motorcycles remains strong . The vehicle is

playing an increasingly important role, be it for a more

convenient and economical mobility solution, for

generating income, or for leisure.

Production also followed the upward trend : in Manaus (AM)

more than 1.1million units rolled off the assembly line, 19%

more than in 2021. The accumulated result exceeds the

level of 2015, when 1.04 million motorcycles were produced .

During 2022, in the face of imbalances in global supply

chains and changes in logistics routes, Honda made great

efforts to increase its production schedule and meet

market demand.

Also in the last period, the company has completed

important stages of the modernization plan for its

production unit, with the aim of making the company a

benchmark in production efficiency . The entire project is

expected to be completed in the first half of 2023.

The company's goal is to continue to be a sustainable

leader in the industry . With this focus, Honda Motos

will continue to strengthen its offering and develop

products of the highest quality, aiming to improve

the cost composition and management of its supply

chain. This is complemented by a broad and

comprehensive network with differentiated services

and excellence in its relationship with the brand.

Honda Motos 
ended 2022 with a 17% 

increase in license plate 
registrations
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Around seven 
thousand employees

Around 120suppliers 
of components and 

raw materials

More than 
1,100points 

of sale

Hundreds of 
service 

providers

VALUECHAIN
Through its far - reaching chain, Moto Honda's promote investment,

economic and social development, not only in the Amazon region but

throughout the country .

22

The social contribution of the motorcycle business is significant, not

only because of the 100,000 direct jobs throughout the chain, but

above all because of the value and prosperity that the end product

brings to individuals, families, and entrepreneurs in rural areas and

cities across the country .

Around 100,000 direct jobs
created throughout the chain
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TOP OF MIND

Honda Motos received the Folha Top of Mind

2022 award, which recognizes the brands most

remembered by consumers last year. The

company was honored for the tenth consecutive

year in the ƘUpqNpupƙcategory .

For the award, the opinions of more than six

thousand people in 197Brazilian cities in the five

regions of the country were taken into account .

This result demonstrates Honda's commitment

to exceeding customer expectations with the

highest quality products and services.

MARCAS MAIS

Honda Motos took first place in the regional

ranking (São Paulo) and in the national ranking

of the Marcas Mais Award, organized by the

newspaper Estadão in collaboration with the

consulting firm Troiano Branding.

The goal of the study is to identify the

companies that generate the greatest interest

and positive perceptions among consumers in a

total of 31 categories. The 2022 edition

consulted 11,782 people from across the country .

NPS AWARDS

The SoluCX Company honored Honda

Motos as the winner of the 2022 NPS

Awards - Mobility Edition in the first year

of the two - wheeler category of the award

at an event promoted by Automotive

Businessmagazine.

Conducted in partnership with Exame

magazine, the initiative aims to recognize

the brands with the highest

consumer recommendation power based 

on Net Promoter Score (NPS).

The NPS(Net Promoter Score) is a method

that uses research and classification tools

to analyze the level of recommendation of

a company by the public .

For the award, 18,890 consumer opinions

were collected across Brazil between May

1st, 2022 and August 14th, 2022.

Honda 
Motos 
stands out 
at industry 
awards
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Automobiles

South America

Honda has been selling cars in South America since

1992, when it began importing the Accord model for

the local market .

Five years later, in 1997, the Sumaré plant in the

state of São Paulo was inaugurated and production

of cars in the region began.

Throughout its more than 30 years of presence in

South America and 25 years of car manufacturing

in the region, the company has made continuous

investments to increase production capacity and

improve the efficiency of its processes.

Since the beginning of its operations, the company

has strived to accelerate the process of developing,

producing, and selling products that increasingly

meet the expectations of South American

consumers.

Thus, in April 2018, Honda announced a restructuring

plan for the automotive production system in the

region to strengthen the company's competitiveness .

In line with this plan, Honda opened its new

automotive plant in Brazil in 2019, in the city of

Itirapina in the state of SãoPaulo. The new plant has a

high level of technology and efficiency .

From then on, production was gradually transferred to

the new plant, which since January 2022 has been

concentrating 100% of Honda's automobile

production in Brazil.

Currently, Itirapina (SP) produces the New City sedan,

New City Hatchback and New HR- V models, in addition

to the WR- V model intended for export .

The Sumaré plant has established itself as a hub for

engine and component production, vehicle

development, strategy, and corporate governance of

the Honda Group.

The unit includes the production of the engine

assembly, including Engine Casting, Machining, and

Assembly, as well as the processes for Plastic Injection

and Painting, Tooling, Quality Engineering, Industrial

Planning, R&D, the administrative areas of Honda

South America, the Technical Training Center, and the

Parts Division.

Honda Automóveis has been 
present in South America for 
more than 30 years
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Performance

The automotive segment was hardest hit by the

pandemic, particularly the semiconductor crisis,

which restricted the range of products globally and

also in the region. Nevertheless, the South

American market, excluding Brazil, recorded a level

of sales comparable to the pre- pandemic period,

with notable growth in the SUVsegment .

With the long- term sustainability of the business in

mind, Honda has continued to strengthen the

company's fundamentals . Honda Automóveis do

Brasil exports its models to Chile, Peru, Colombia,

Uruguay, Paraguay, Bolivia, Ecuador, and

Argentina . In 2022, approximately 11% (7,123units)

of Honda Automóveis production in Brazil was

destined for export .

In 2022, Honda Automóveis activities in South

America* recorded a total of 63,732 vehicles

sold and 63,535 produced . The market share

was 1.87%.

Honda continues to seek the best sources of

supply and leverage the company's global

manufacturing resources to better serve South

American consumers.

The company will continue to offer products of

the highest quality, environmentally friendly,

and with maximum safety to satisfy demanding

customers seekingreliability and technology .

More than 
60,000 cars 
produced
in 2022 *Markets covered: Brazil, Argentina, Chile, Peru, 

Colombia, Uruguay and Ecuador.
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Honda Automóveis do Brasil

The evaluation of the brand's performance in recent

years shows that the company has kept its sales

volume stable between 2012 and 2019, even in the

face of the economic crises of that period.

In the period 2020 to 2022, the pandemic had a

significant impact on the number of units produced,

as explained in the beginning of this chapter . To this

factor was added the component crisis faced by the

entire automotive industry worldwide, with a

shortage of inputs, especially semiconductors, in the

market, which was reflected in the supply of Honda

vehicles.

Despite the turbulence the company has faced,

Honda Automóveis has maintained its stability in

the market, with a strategy that focuses on the

quality of operations and the creation of sustainable

value for customers and business partners, such as

the dealer network .

In 2022, Honda Automóveis recorded a 28%

decrease in production volume compared to 2021,

with 63,540 vehicles produced in Brazil last year. In

terms of sales, 56,699 cars were sold in Brazil in

2022, 30% lessthan the previous year.

This result is due to the crisis in components,

particularly semiconductors, discussed in this

chapter, which is affecting the industry worldwide

and jeopardized the production of some models in

2022, affecting the supply of products to the

market .

Honda Automóveis continues to strive to maximize

its growth potential, given the recent launches and

major redesigns of its product lineup, as well as the

good reception from the public to the models

launched in Brazil in 2022 and early 2023.

In 2022, the New City Sedan, New City Hatchback,

and New HR- V models were launched, which are

technologically very advanced, with highly efficient

engines, an exclusive package of safety and driver

assistance technologies, the Honda SENSING, as

well as the exclusive connectivity platform

myHonda Connect .

In addition, the company launched the hybrid Honda

Civic in Brazil in early 2023, which features e:HEV

technology, a hybrid with two electric motors, and is

even more advanced, including a new direct -

injection internal combustion engine, aligning the

Brazilian offering with the company's global

decarbonization strategies (more information on

page 43).

By the time this report is finalized, three more

models will be launched in Brazil: the Civic Type R,

which embodies all of Honda's sporty DNA and is

making its first appearance in the country ; the ZR- V,

an unprecedented SUV in the Brazilian market ; and

the new- generation CR- V, which will feature the

e:HEVhybrid powertrain for the first time .

The company will continue to implement the

necessary measures to ensure the long- term

sustainability of the automotive business.

Honda 
Automóveis
maintains 
its stability
on the 
market
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NPS Awards

For the second consecutive year, SoluCX

honored Honda Automóveis as the winner of the

NPS Awards 2022 - Mobility Edition, at an event

promoted by Automotive Business magazine.

Conducted in partnership with Exame magazine,

the initiative aims to recognize the brands with

the highest consumer recommendation power

based on Net Promoter Score (NPS).

The NPS (Net Promoter Score) is a method that

uses research and classification tools to analyze

the level of recommendation of a company by

the public . For the award, 18,890 consumer

opinions were collected across Brazil between

May 1st, 2022 and August 14th, 2022.

ƘOs Mais Amadosep!Sjpƙ!Bxbse/

In the third edition of the ƘOs Mais Amados do

Sjpƙaward promoted by Veja Rio magazine,

Honda was voted first in the Best Automaker

category, placing the brand among the favorites

of the public in Rio de Janeiro. In 2022, the award

registered a record number of votes: 4,166

people were heard through the MindMiners

survey platform .

Honda Automóveis is one of the most 

admired brands in the sector

Honda Automóveis received several brand awards in

2022, underscoring the public's recognition of the

company's quality services and products in Brazil.

Honda Automóveis
receives recognition at 
industry awards
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Honda's range of Engines and Machinery includes a

wide range, divided into the categories of stationary

engines, brush cutters, generators, motor pumps, and

lawn mowers, with a wide range of applications such

as agriculture, domestic use, construction, and

gardening.

In addition, Honda Enginesand Machinery are of great

importance for mobility in riverside regions, especially

along the Amazon, as they allow access to more

remote areas by coupling our stationary engines with

different types of vessels. This is a river transportation

solution adopted by several families who live far from

the major urban centers and need transportation for

commercial and personal purposes.

In 2022, the political impact and the increase in

inflation and the exchange rate led to a decrease in

public investment in South American countries . As a

result, the construction and mining sectors were the

hardest hit . On

the other hand, the agricultural business continues to

expand, strengthening sales of motor pumps and

motors in South American countries . In this segment,

the performance of the Argentine market continues

to show good results, with good prospects for 2023.

In the Brazilian market in 2022, the Engines and

Machinery division recorded sales of 34,386 units, a

slight decrease of 4% compared to 2021. Even in a

challenging scenario, the Agriculture and Construction

segments have potential to regain revenue growth in

2023.

Three models of stationary engines and three models

of motor pumps are produced at the Moto Honda da

Amazônia plant in Manaus, and more than 19,200

units of Engines and Machinery were produced in

2022.

Enginesand Machinery
Honda presented to the market its new brand

signature for the power equipment segment : Engines

and Machinery . This signature integrates promotional

items, point - of - sale materials, and other corporate

communications .
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http://www.facebook.com/HondaBR
http://www.facebook.com/hondaautomoveis
http://www.facebook.com/HondaMotosBr
http://www.facebook.com/hondaracingbrasil
http://www.facebook.com/ConsorcioNacionalHonda
http://www.facebook.com/bancohondaoficial
http://www.instagram.com/hondaautosbr
http://www.instagram.com/hondamotosbr
http://www.instagram.com/consorciohonda
http://www.instagram.com/hondamotoresemaquinasbr
http://www.instagram.com/hondaracingbr
http://www.instagram.com/hondaredrider
http://www.youtube.com/HondaMotosBrasil
http://www.youtube.com/hondabr
http://www.youtube.com/HondaInstitucional
http://www.honda.com.br/redes-sociais/termos-de-uso
http://www.linkedin.com/company/honda-brasil
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