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The dreams of each of us, working together,
have always been the driving force behind
Honda. i

We have different kinds of dreams, but
through our original technologies, ideas and
designs, we continually take on challenges to
realize mobility that allows our customers to
enjoy life with greater freedom, convenience
and fun. '

The futuré mobility Honda dreams of
‘will create a joy and freedom of mobility
that will allow people to transcend the
constraints of time*and space, and
expand all their possibilities.

This'mobility will become the "power" for
people seeking to advance toward their **
own dreams. Dreams that will move even:
more people, to the point where there'is an
infinite possibility of new dreams.

Through the creation of this mobility we
dream of, Honda will become "The Power of
Dreams" for an ever- increasing number of
people.

This is how we will move people and
society forward.

HONDA

The Power of Dreams

How we move you.
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Behind the Honda brand is the extraordinary
story of a man and his dream. The son of a
blacksmith and a weaver, Soichiro Honda
was born in 1906, in the village of Komyo, in
the city of Hamamatsu, Japan. As a child, he
spent many hours helping his father in the
workshop repairing bicycles Ga means of
transportation that was popular at the
beginning of the 20th century.

Soichiro was fascinated when he saw a motorized
car for the first time, and from then on began to
dream about the idea of building his own car. At
the age of 15, he moved to Tokyo and started
working in a shop. There he had the opportunity
to build his dream car by combining industrial and
manual techniques.

Uijt!lhjt!lipx!uif!KDvsujttKk!

tested and approved vehicle that won the 1924
Japanese Motor Car Championship. At that
time, Soichiro Honda was just 18 years old.

He returned to his hometown and began
working in a mechanical workshop until he
had enough capital to open his own auto
parts factory, where he began producing
piston rings.

Soichiro Honda witnessed two major wars
and also a conflict between China and
Japan. After World War I, the country was
completely devastated and he lost
everything he had built to bombing and an
earthquake that shook the country even
more.

One of the worst problems at the time was
transportation. Faced with fuel rationing and
crowded trains, Soichiro Honda bought a lot of
used engines for generators and converted

them into bicycles. Thus began the sale of the
first mopeds. The production of motorcycles was
improved and increased, cars became part of the
production line, and gradually factories were built
all over Japan and then in other countries and
continents.

npefm! xbt!cpso-!Db! sbdf
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Honda Motor Company is one of the biggest
names in the automotive industry, known and
respected around the world. Soichiro Honda
passed away in 1991, but his dream lives on to
this day.

Inspired by the power of dreams, the

company strives to provide people with

unigue experiences through its products and
services.

The aim of the brand is to bring joy and improve This is an important material about the
gf pgmfl t! mjwft!uispvhi! npcjealzaton d¢f Soighirb ldohda's drgarh and the!
faith and perseverance of its founder, Honda is a company's global commitment to expand the joy
global company that will celebrate its 77th of mobility and the potential of people’'s lives
anniversary in 2025. through its products and services.
The company has been present in South
America for over 50 years, where it produces,

Imports, and sells motorcycles, cars, quads,
engines, and machines.
Jo!3126-!Tpjdijsplt!esfbn!dbnf!usvf!boe! uif!
company began marketing the HondaJet
business jet.

With production units in Braazil,
Argentina and Peru, as well as an

A dream

import unit in Chile, the brand has
more than 2,000 points of sale, which

IS hever

guarantees a presence in the main

cities of South America.
sfx! boel!lupebz!

This report provides information and Soichiro Honda

<

.\ \\

data on the activities in South America
in 2024. With it, Honda is cultivating the
transparent relationship it is building

with its stakeholders and accounting
for the actions, projects, and results
achieved by its subsidiaries in the
region.




. M f Hond About th 6] Cc t Perf GRI Content
HONDA OF introduction 02 anagement. O3 eniosopy ~ O4 report O view O6 Governance O/ report O8 summary .

MESSAGE FROM
MANAGEMENT




. M f Hond About th o o t Perf GRI Content
O] ntroduction 02 tanagement O3 eniosopy ~ O4 report O view O6 Governance O/ Report O8 summary | < 5

HONDA

Focus on customer
satisfaction and the
mission of making the
brand even more

At Honda, we are committed to building a In 2024, we achieved historic results in production

more sustainable, safe and fair future for the and sales, reflecting consumer confidence and the
generations to come. Therefore, | am pleased dedication of our thousands of employees spread
to present the new edition of our across countries as Argentina, Brazil, Bolivia, Chile,
Sustainability Report, listing all the progress Colombia, Ecuador, Venezuela, Paraguay, Peru and
and lessons learned from our operations in Uruguay. This strength gives us the responsibility to lead

South America. the future toward increasingly sustainable solutions.

We have been present in the region for over
five decades, and over that time, we have built
a strong business operation, with factories,
research and development centers, a
dealership network, suppliers, and partners
who share our purpose: to offer products and
services that enhance daily life and create

South America is a diverse region, with immense
cultural richness and growth potential. Here,
mobility goes beyond travel: it is an instrument of
transformation. Our products Gwhether
motorcycles, automobiles, or power products Gare
directly connected to the local reality, to the needs
and desires of South Americans.

We are the largest vehicle manufacturer in the
region, covering both motorcycles and automobiles.

We are living in a challenging environment, with
increasingly intense climate change and a growing
demand for responsible solutions, which requires
increasingly conscious, transparent and
accountable actions. This awareness also extends
to road safety: with the growing vehicle fleet, it is
essential to reflect on strategies focused on

wbmvf! boe!jngspwf! qgf pqgmf | trddeibhgaoccentmand énabling more people to

have access to safe mobility.

We have continuously invested in new
technologies, use of clean energy in operations
and partnerships that encourage sustainable
development to maintain an even more
dynamic and active approach.

To face the changing business environment
and create new technologies and values, we
will focus on our own strengths:

desirable In society

the Honda Philosophy, which shares the value

of respect for the individual, i.e. the acceptance
of people through recognition of each person's

differences and uniqueness.

We will continue to move forward, advancing lives
and connecting paths throughout South America
to make Honda an increasingly admired brand.
This is our mission.

Thank you for joining us on this journey. Have
a good reading!

Arata Ichinose
President GHonda South America
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For Honda, one of its most inspiring tasks is to multiply and

gf sgfuvbuf!b!qijmptpqgiz!cbtfe! po! KS
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propagated by everyone in its value chain, this philosophy makes
Honda a unique, innovative and sought- after company. Shared
goals, values, and principles that guide the actions of everyone
involved in the company. This is the Honda Philosophy, which is
divided into three axes:

/

The Honda
y  philosophy for
. 4 the company’s
3 operations

| “suh

Respect for the individual > >

Principle which encourages and promotes the sharing of joys through

respect for individual characteristics, a relationship of equality and trust,

and the maximum use of the initiative of each individual.

The three joys
| poebl t isthbdild treistirig relationships and share joy

with all people with whom the company has contact through its

activities and products:

O

THE JOY OF CREATION felt by the
employees and suppliers who use their talents,
skills and knowledge to create products and
services that bring joy to customers.

JOY OF SELLING felt by Honda employees,

ef bmfst! boelejtusjcvupst! xif
trust and providing them with the highest quality

products and services that exceed their

expectations.

THE JOY OF BUYING felt by customers when
they purchase a branded product or service. It is
the customers' joy that gives value to Honda
activities and through which the other joys can also
be experienced.

Honda’s Management Policy

It covers five main themes to help
Honda employees in their daily
responsibilities:

MAINTAIN

always the dream and the
young spirit

<

. VALUE

theories, ideas and
time

&f

MIND

the values of
research and
perseverance

R
&)

K

LOVE

your work and value
communication

Il

CREATE

a smooth workflow, at all
times
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Business
Direction and
2030 Vision

Directing Initiatives to Achieve 2030 Vision

Creating Value for "mobility”

GUIDANCE: . ) and "everyday life”
. ',: We will focus on three areas: mobility,

Going beyond expectations is a constant in the SeI'VIng peOPIe </ robotics Gwith a focus on Al Gand
way Honda conducts its business. The _— energy solutions to provide people
dpngbozlt!fwpmvujpo-!zfbs!k aroundtheworld 'th?:' df pd fp tt)'l'ty

! - ! wi e joy and freedom of mobili
America and in the world, proves the need and with the joy of and the joy of improving their lives.
the opportunity to act with a focus on the _
sustainable development of the regions where it eXPand"‘g the W Adapting to diverse characteristics
Is installed and therefore become a company = - [ of people and society

| | | potential of their . oPle N

desired by society. Only then, customers will be We will strive to further expand people's joy
able to experience joy and unique experiences Iives by offering optimized products and services

cbtfelpo!l poeblt!btqgjsbujpo! ug
technology to help people, while putting
gf pgmf ! bu!l ui f! df oufs/ k

through the solutions provided by the company.

To support this business direction, Honda has
drawn up its 2030 Vision, which materializes an

idealized image of how the company intends to PURPOSE: Toward a clean and safe society

be in the year 2030, in order to continue to be a Lead the way in % Striving to become number one in the
company desired by society in 2050, when it will advancing (—’\b/ areas of environment and safety, we will
be completing more than 100 years since its mobility and invest more resources in these areas. We

Improving the will also strive to be a company that leads
lives of people
around the

world

founding.

the way in realizing a carbon- free and

collision- free society.
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Global policies

Honda has defined global policies that permeate the
dpngbozlt!tvctjejbsjft!bspvoe! ui
dpngbozlt!hpbmt!jo!bo!joufhsbuf g

Bnpoh!uifldpngbozlt! hmpcbm! dpnnj

two that are widely spread in the areas of Environment
and Safety: achieve carbon neutrality for all products
and corporate activities by 2050, and zero fatal road
accidents involving Honda vehicles by the same year.

In the environmental pillar, the company is investing in
electrified vehicles, including hybrid or 100% electric
engines and hydrogen fuel cell vehicles.

Honda is also investing in renewable energy technologies,
Depiction of Honda SENSING such as the Honda Mobile Power Pack, and smart power

operations connected to the grid infrastructure, in addition to

| poeb! Fofshzlt! Csb{)] mjbo! xjoe! gt
> > Environment

In the field of Safety, Honda has developed measures against

an d Safety are accidents that must combine three elements: Human Skills

(awareness activities), Mobility Performance (technological

H Oon d a Y S p [ 'devdlopm€it ofrprodllcts)tnd Tyffic Ecosystem

(cooperation with third parties and development of

CO m m |tm e n tS systems/services).
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SUStalnablllty Environment
St rategy % For Ho-nda, protecting th.e e.nV|ronment. and the conscious use of.natural resc.Jurc.:es are
(\E/ essential aspects of achieving economic development and ensuring the continuity of

t tivities.
| poebl t! hpbm!jtlup!jngspwf!gfpg corporate activities

through mobility solutions. Above all, this is

done in a way that creates differentiated .
Quality

Investing in technology is crucial to maintaining Honda as a leading player in its segments. The

values for the various stakeholders that are
sustainable over time and thus guarantee the - - _ _ _
. sustainability of our activities and the differences of our products are directly related to the quality
long- term existence of the company. _
: . presented and recognized by our stakeholders.
Therefore, Honda bases its strategic
sustainability management on five priority

commitments that permeate its decision -

. . Safety

making processes and operations. _ o _

When it comes to mobility, Honda has a duty to address the issue of safety and seek the necessary
investment to ensure that its products deliver the best possible performance and meet the
expectations of its customers. Together, it carries out initiatives aimed at raising the awareness of

everyone involved in some way in the dynamics of transport.

Creating value for
stakeholders thatis — People

Because the company plays a prominent role in the regions where it has a presence, valuing those

S UStal n ab I e an d Can people who are part of the company's day - to- day operations is critical to the good performance of its

activities. From employees to communities, the combination of investment in professional

e n S U r e t h e C O — development and community well - being is part of the company's strategy.

long -term survival

Mobility and Innovation
| poeb! cfmjfwft!ui bu!ufdi opmphz!tipvme!tfswf!qgfpgmfl:t
tpmvuj pot! ui bu!jngspwf!boel!cfofgju!gfpgmflt! mjwft]/
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Honda believes that promoting a
constructive dialog with society is
essential to achieving its sustainable
growth and increasing corporate value in
the medium and long term.

Honda publishes its Sustainability Report for

the tenth consecutive year, which includes the
dpngbozlt!ijhimjhiut!jo!ui
environmental, social, and governance issues in

its regional subsidiaries in Brazil, Argentina,

Peru, and Chile for the period from January 1 to
December 31, 2024, except where indicated.

This report was prepared in accordance with

the requirements of the GRI GGlobal Reporting
Initiative, in the essential option of the GRI
Standards . [GRI 102- 1, 102 45, 102- 50, 102- 54]

In its 2021 report, Honda provided an update on

ui f!'dpngbozlt!l fz!jttvefit/!
were determined as part of a materiality

process, which shows from the point of view of

the stakeholders and the company management

which issues should be given priority in

sustainability management and in the
dpnnvojdbujpo!pg!uifl!dpnghb
[GRI 102- 46]

These issues were identified and
prioritized using the following
steps:

1.First consultation to the Sustainability Accounting
Standards Board (SASB), S&P Global Yearbook
2021? ; MSCI- Ratings and Materiality ® and GRF
methods for identifying and classifying the
(%riticality of issues related to thelautomotive sector

Il nbobhfnfoul
from a market perspective;

2. Analysis of key issues disclosed by peer
companies in the industry to map potential
priority issues;

3. Interviews with senior executives and online
consultations with stakeholders to prioritize
Issues. The public survey was answered by
968 people from various stakeholders
(customers, trade associations, employees,

utilities, suppliers, government, and press).

[GRI 102- 40; 102-42; 102-43; 102- 44]
Ui f!'sfmfwbou!jttvft!

1) North American institution that defines sustainability reporting standards
for companies listed on the U.S. stock exchange.

3*1' T'" Q! Hmpcbml t! boovbm! gqvecmjdbujpo!cbtfe

Assessment (CSA)Gthe rating that underlies the creation of the Dow
Jones Sustainability Indexes and was developed from analysis of a set of
ESG, criterig of companies listed on the U.S. stqck exchange.

oz It q?sgpsnbo l?fa!n

3) MSCI ESG ratings provide a company with a long term assessment of
environmental, social and governance (ESG) issues.

4) The Global Reporting Initiative is an international organization that
helps companies, governments, and other institutions understand and
communicate the impact of business on critical sustainability issues.

In preparing the materiality matrix, the local Considering that a robust process was
business environment, global trends affecting conducted between the end of 2021 and the
| poebl t!tcvtjoftt!tfhnfout - begionmd ofi 2022 'totideritifd and priatitize key

context of society were also assessed. issues for Honda South America, in 2024 there

was no change to the reported issues.

Road Education
and Safety

Key Topics

Emissions and
Operational
Eco-Efficiency

Quality of
products and
services

Ethics and
Governance

Customer
Satisfaction

People and
Diversity
Management

Mobility and
Innovation
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KEY TOPIC DESCRIPTION MANAGEMENT TOOL
Setting quality parameters in the development of services and the
. _ manufacture of products, ensuring a cycle of continuous improvement _
~“ ety € jpredlbens sl senees and transparent communication of the processes in order to promote [GRI-4173]
responsible publicity and advertising practices.
Promoting customer satisfaction surveys on Honda branded Ng;’;r:‘;”.‘nif gesarrd (Ian :ztllqs;actgpcs;r\géls
Customer satisfaction products and services and focusing efforts on developing solutions N akatal rec%ll sZrV'cye inde public aw
and improvements Recall processes. NT vice Index
_\’_ Monbility and Innovation Investing in research and technologies to promote NLaunch of new products and services
e y sustainability in urban mobility solutions NReport on the global innovations of the brand
op o . o i
. Investing in technologies and application of product safety NGoals and/or cgmmltments to promote road safety
O P Road Education and Safety items, road safety awareness NNew technologies in products
qoVp ’ ' NQf pgmf ! jngbdufe! cz!I SFDIt! bduj wjujft

Atmospheric emissions reduction commitments and targets [GRI'305- 1, 3052, 305-4, 305-5, 305-7]
' Carbon neutrality in its products and corporate activities by 2050.
Emissions and Operational
Eco- Efficiency

Rational use of water and improvement of energy management in

production facilities, waste management, and the 3Rs concept. [GRI302-1, 302-3, 302-4, 303-1, 306-1, 306-2]

Strengthening the mechanisms for transparent and ethical management

ENIES 2] CoelnEnEe throughout the Honda Group governance structure, in line with ESG best practices

[GRI 102- 16, 102 17, 205 2, 419 1]

Promoting an environment of respect, inclusion, and appreciation in the

relationships between employees and ensuring health and safety at work. [GRI 403-1, GRI 403 2]

@ _ : Encouraging personal and professional development through training
A8 25 BNl [Pl WSl and performance management in line with Honda's philosophy. [GRI 404 -1]

Setting commitments and promoting a culture of

diversity and inclusion in the workforce. [GRI405-1, GRI 405 2]

This report may also contain corrections, reformulations or material changes to the information contained in previous reports
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In all markets where Honda operates, the essence of
offering products and services to improve people's

/

mjwft!sfnbjot!bmjwf/!TUifl!lcsboel
to the evolution of mobility, always putting people at
the center of its strategies and using technology to

O n d a ? S supyport them.
tO | m p rOve This commitment leads Honda into its 77th

anniversary, a period in which the company has

peo p I e'S I IveS consolidated a global presence with 360
th ro u g h m O bl I Ity subsidiaries and affiliates around the world,

supported by the work of 194,000 employees.
solutions

Tpvui!Bnfsjdb!jt!gbsu!pg!uif! KB

[GRI. 102-2, 102-3 management block, which, along with two other blocks

102-4, 102-6, 102-7] - North America and China - makes up the company's

global activities. The Associated Regions are Japan,

Asia, Oceania, Europe, Africa, the Middle East, and

 HONDA
Bem.mw Welcome!

South America.

In the South American region, where it has been present
= olEe. for over 50 years, Honda has production facilities in

Brazil, Argentina and Peru, as well as an import facility in
Chile and over 2,000 points of sale, ensuring the brand's

presence in major cities.

Among its business operations in the region, Honda is
present in segments as Motorcycles, Automobiles,

*S: Sales Power Products, and Financial Services. The scope of
E: Engineering . Cy . . . -
D: Research & Development operations within each business is classified by the

B: Buying .
A: Administration company using the acronym SEDBA*,
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Honda South America
Operating Model

’*,’&c

1.

Peru

Production of
motorcycles, import
and sale of
automobiles and
engines and
machinery.

2.

Chile

Import and sale of
motorcycles,
automobiles, and engines
and machinery.

3.

Brazil

Production and sale of

motorcycles,

automobiles, quads and
engines and machinery.
Marketing of financial

solutions.

4.

Argentina

Production and sale of
motorcycles and import of
automobiles, engines and
machinery.

HondaVYs

oper at.i

ng

mo d e |

cons.i

der s

t he achi

profits among stakeholders while considering the sustainability of the entire

EMPLOYEES

14539

employees
permanent and
temporary

POINTS OF
SALE

AN

About

2000

points of sale
throughout
South America

MOTORCYCLES

&

1,450,117

produced

operation.

STAKEHOLDERS

SUPPLIERS

COMMUNITIES

fifih

DEALERS

SUPPLIERS

CUSTOMERS

O O
A2

%7
AUTOMOBILES

136

parts
suppliers and
raw materials

O —— 'IE
FO
EMPLOYEES GOVERNMENT MEDIA MOTORCYCLES
/Q domestic suppliers
| of parts and raw
¢ b materials
RESULTS
AUTOMOBILES ENGINES AND ;E; ,g\
MACHINERY 8P l
Tt == T
@ 50,000+
M(;;eo'for}:rl;lo?;g'c(i)no tonsdog CO, have g
stopped being emitte
90,894 153097 actions of the Traffic by Honda :Energyldo
produced produced Education Center in Brasil (since start of
Brazil operations)

ev
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Operational performance

Honda continues to strengthen its efforts toward the
future of mobility with the ongoing goal of offering
products that exceed customer expectations, in
addition to ensuring the quality of service to offer
differentiated sales and after -sales services.

Motorcycles in
South America.

As the largest motorcycle manufacturer in South
America, Honda has produced more than 30 million
units in the region. This volume represents the great
contribution of the motorcycle to society.

It is a vehicle desired by consumers, whether for
daily mobility, leisure, or as a work tool, and
contributes to income generation in various
economic activities.

Over the years, motorcycles have proven
to be extremely relevant in light of the
importance of home delivery services and
the prioritization of individual means of
transport.

The demand for motorcycles has continued to
increase in 2024, as the vehicle plays an important
role in mobility. It is a fast, economical and low -
maintenance transport alternative.

In 2024, the motorcycle plants in Manaus (BR),
Campana (ARG), and Iquitos (PER) together
produced 1.45 mi units. Sales totaled 1.46 mi units, an
increase of 9% over 2023.

Argentina demonstrated significant sales
growth. In 2024, more than 112,000 units were
sold, an increase of 6% compared to 2023.

In Peru, sales reached 58,000 units sold in
2024. In 2024, Honda celebrated its 50th
anniversary in Peru, and the event featured a
visit from Honda President and Global CEO
Toshihiro Mibe, who was visiting South
America for the first time.

Chile saw sales of over 5,000 units in 2024.

T —

spussnangs (NN
e

In a complex business
environment,

Honda ended
2024 with a good performance
In the South American business
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Moto Honda

Moto Honda was a pioneer and today
maintains its leading position.

Its continuous investments and commitment
to the country have contributed to the
development of the entire sector.

Today, the plant in Manaus (AM) is an
industrial complex that goes far beyond
motorcycle assembly.

The plant is the most vertical in Honda
motorcycle production in the world, one
of the largest in the Manaus Industrial
Zone (PIM) and one of the most
representative production centers in the
Americas, where everything is made,

from metal packaging,

casting molds, structural tubing and tooling
to the various components that make up the
end product, such as exhaust pipes, wheels,
handlebars, chassis, and other parts.

Honda closed 2024 with positive results in
the motorcycle segment in Brazil,
recording an 12% increase in license
plates issued compared to the previous
period. In total, there were 1.28 million
units, which represents the brand's best
result since 2013 and the third
consecutive year with more than one
million motorcycles registered in a year.

Production also followed the upward trend:
in Manaus (AM) more than 1.3 million units
rolled off the assembly line, 8% more than

last year. The cumulative figure represents
the best result since 2014.

In 2024, Honda reached a historic
milestone: 30 million motorcycles
produced in Brazil, making the brand the
largest automotive manufacturer in the
country. The celebration ceremony was
held at the company's factory in Manaus,
and was attended by President and Global
CEO Toshihiro Mibe, who was in Brazil for
the first time, as well as executives from
the local Board of Directors.

That year also saw a renewal of the product
line, with 12 new launches, including smal
displacement motorcycles, scooters and

off -road models.

The company's goal is to continue to be a
sustainable leader in the industry. With this
focus, Moto Honda will continue to
strengthen its lineup, developing top quality
products, as well as other innovations that
reinforce Honda's leading role in the industry

and drive the search for solutions that exceed

customer expectations.

In Brazil, Honda

achieved growth in
motorcycle sales and

production, recording

Its best result since
2013
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Through its far - reaching chain,
Moto Honda's promote
investment, economic and
social development, not only in
the Amazon region but
throughout the country.

The social contribution of the
motorcycle business is
significant, not only because of
the 100,000 direct jobs
throughout the chain , but above
all because of the value and
prosperity that the end product
brings to individuals, families, and
entrepreneurs in rural areas and
cities across the country.

9,000

employees

points of sale
throughout
Brazil

suppliers of
components and
raw materials

Hundreds

of service
providers

<3
=
A v,

About 100,000 direct
Jobs created throughout
the chain and social

contribution to Brazil
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Awards and

Recognition

Experience Awards

SoluCX has crowned Honda Motos,
for the third consecutive year, as
the winner of the Experience
Awards 2024 - Mobility Edition. The
initiative aims to recognize brands
with the highest consumer
recommendation power, based on
the Net Promoter Score (NPS), a

Mareas
mais

2023

methodology that uses research
and ranking tools to analyze the
level of consumer recommendation
of a company.

Marcas Mais

Honda Motos took first place in the
national ranking of the Marcas Mais
Award, organized by the newspaper
Estadao in cooperation with the
consulting firm Troiano Branding. This
Is the third consecutive year that the
brand has received recognition in the
"Motorcycles" category. To identify
the most engaging brands by
consumers, the award organization
conducts thousands of surveys
throughout Brazil to measure
consumer engagement.

Motorcycle industry
awards highlight Honda's

leadership

Top of Mind

Honda was recognized for the 12th
consecutive year in the Top of Mind
awards, held by newspaper Folha de S.

Qbvmp-!"joluif!KNpups

award, one of the most respected in the
country, evidences how companies
across different segments remain in
people's minds.

Since the category began being
included in the survey, the brand has
won every year.

For the award, the opinions of more than
seven thousand people in 169 Brazilian
cities in the five regions of the country
were taken into account. This result
demonstrates Honda's commitment to
exceeding customer expectations with
the highest quality products and services.

]
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Focusing on offering cars

Honda Automoveis

Cars in South America.

Throughout its more than 30 years of From then on, production was gradually

presence in South America and more transferred to the new plant, which since -
than 25 years of car manufacturing in January 2022 has been concentrating 100% |
Brazil, the company has made continuous of Honda's automobile production in the
investments to increase production region. Currently, Itirapina (SP) produces the
capacity and improve the efficiency of its New City sedan, New City Hatchback and
processes. Since the beginning of its New HR-V models.
operations, the company has strived to
accelerate the process of developing, The Sumaré plant has established itself as a
producing, and selling products that hub for engine and component production,
increasingly meet the expectations of vehicle development, strategy, and
South American consumers. corporate governance of the Honda Group
in the region.

Aiming to strengthen the company's

competitiveness, in April 2018, Honda
announced a restructuring plan for the

automotive production system in the region.

In line with this plan, Honda opened its
new automotive plant in Brazil in 2019,

in the city of Itirapina in the state of Sao
Paulo. The new plant has a high level of
technology and efficiency.

The unit includes the production of the
engine assembly, including Engine Casting,
Machining, and Assembly, as well as the
processes for Plastic Injection and Painting,
Tooling, Quality Engineering, Industrial
Planning, R&D, the administrative areas of
Honda South America, the Technical
Training Center, and the Parts Division.
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To strengthen its lineup in the South American market,
Honda brought its exclusive e:HEV technology to Argentina
with the launch of the Civic Advanced Hybrid and the CR -V
Advanced Hybrid in Peru and Argentina, in addition to

consolidating its combustion engine models in the region.

In 2024, Honda Automoveis activities in South America*
recorded a total of more than 101,000 vehicles sold.

* Markets covered: Brazil, Argentina, Chile, Peru, Colombia, Uruguay and Ecuador.

Argentina recorded significant sales growth, with more
than 2,500 vehicles sold.

In Chile, around 2,200 units were sold in 2024, a decrease of 12%
compared to 2023. And in Peru, last year sales totaled 2,900 units, am

increase of 12% compared to 2023. Throughout 2024, new models
were launched in various South American markets, strengthening our
competitive advantages over competitors and positively impacting
results in countries such as Argentina and Peru.

The company will continue to offer products of the highest quality,
environmentally friendly, and with maximum safety to satisfy demanding
customers seeking reliability and technology.
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Honda Automoveis do Brasil

Honda Automéveis do Brasil maintained its In 2024, 90,000 units were produced, a Stre N gth Of th e The year also saw the announcement of a
market strength, with a strategy focused on 15% increase over the previous year. R$4.2 billion investment to boost the brand's
the quality of operations and the creation of auto m Otlve growth in the country until 2030. With this
sustainable value for customers and business The most sold model was the HR-V, with more investment, the company aims to continuously
partners, such as its dealership network. than 50,000 units sold in 2024. Since its launch m arket an d expand its business by introducing Honda's

in 2015, the HR V has become a reference in the exclusive hybrid flex technology to the Brazilian
The company ended the last year with SUV segment and has become one of Honda's fOCU S O n market, locally producing the new - generation
positive results, with a 27% increase in best- selling cars in Brazil. O e ratl O n a| WR-V, and increasing production volume and
sales compared to 2023. p creating jobs in the country.
A total of more than 91,000 units were sold, Honda introduced the CR -V Advanced u al |t
the best result for the brand in four years. Hybrid model in 2024 and unveiled the new q y The company continues to strive to maximize

generation of the New City family, featuring its growth potential, given the recent

the New City Sedan and the New City launches and major redesigns of its product
Production followed the growth trend, Hatchback. lineup, as well as the good reception from the
with more than / public to the models launched in Brazil.

//
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Awards and

Recognition

= Experience Awards Companies That
EXPERIENCE 2024 Most Respect
: FIED

il B SoluCX has crowned Honda Consumers
Automoveis, for the fourth ETeprngs
ESTACICLETAE consecutive year, as the winner of o%"é’.?;ﬁ?n"i’dor Honda was awarded the

the Experience Awards 2024 -
Mobility Edition. The initiative aims
to recognize brands with the
highest consumer recommendation
power, based on the Net Promoter
Score (NPS), a methodology that
uses research and ranking tools to
analyze the level of consumer
recommendation of a company.

KDpnqbojft!Uibu!Npta ,,_-,'
N e
Dpotvnfstk! Bxbseljo

Automobile category for the fourth
consecutive year. The award,
presented by the magazine

Consumidor Moderno, recognizes
companies that have earned the
greatest respect from consumers
in 2024. The award- winning
companies are distinguished by
significant investments in
strategies, resources, talent, and
methods that demonstrate their
commitment to customer and

company satisfaction.
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Machinery

— -

V=

range, divided into the categories of stationary engines,
brush cutters, generators and motor pumps, with a wide
range of applications such as agriculture, domestic use,
construction, and gardening.

In addition, Honda Engines and Machinery are of
great importance for mobility in riverside regions,
especially along the Amazon, as they allow access
to more remote areas by coupling our stationary
engines with different types of vessels. This is a
river transportation solution adopted by several
families who live far from the major urban centers
and need transportation for commercial and
personal purposes.

The Engines and Machinery market
performed well in 2024,

in Peru, and more than 2,000 products in Chile,
representing growth in all countries.

In the Brazilian market in 2024, the Engines and Machinery
division recorded sales of more than 30,000 units,
representing slight growth given the difficult environment
for the industry, which experienced a decline. In the North
region, stationary engines recorded growth, driven
primarily by the state of Amazonas, where the products
were crucial for the riverside population to get around
during the dry season.

Three models of stationary engines and three models of
motor pumps are produced at the Moto Honda da
Amazonia plant in Manaus, and more than 15,000 units of
Engines and Machinery were produced in 2024.

The Engine and Machinery range is Synonymous
with versatility  and underlines Honda's premise of
making people's lives easier through technology.
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Honda Servi¢os
Financeiros

In order to facilitate access to the brand's products, Consoércio
Honda was created in 1981, a consortium management company
that sets standards on the domestic market and is part of the
Honda Servicos Financeiros structure, which also includes
Corretora de SegurosHonda and Banco Honda .

This synergy with the plants is an important
competitive factor and actively contributes to sales
of Honda products.

The company also has solutions for the digitization of its
services, with a Consoércio Honda e- commerce and an app,
which has more than 2 million active users, making customers'
everyday lives more convenient and flexible.

More than 2 million
active users on the

Honda Servicos
Financeiros app

Awards won by Honda

Servicos Financeiros

Reclame Aqui Award

Consoércio Honda and Banco Honda

won the Reclame Aqui Award in the
dbuf hpsjft! KDbs! Nbo
Dpotpsujvnk! boe! KGj
GDbs! Gjobodj oh-k! sf
award recognizes Brazilian companies
with the best reputation and most
efficient customer service.

Public voting allows companies to be
evaluated based on trust and
reputation.

The synergy between Honda Servigos
Financeiros and the plants is an
important competitive factor and
actively contributes to sales of Honda
products.

vgbduvsf s!

obodj bm! Tpmvuj p@
tgf duj wftmz/ ! Ui f!

PREMIO

2024

HONDA

Servicos Financeiros

o,
EXPERIEMCE
T WY ERTIFIED

—

Experience Awards

Consorcio Honda, a Honda
Servigos Financeiros company,
was named the overall winner in
ui f! KDpotpsujvnt k! ¢
2024 Experience Awards G
Financial Edition. The initiative by
the company SoluCX aims to
recognize brands with the highest
consumer recommendation

power, based on the Net Promoter
Score (NPS), a methodology that
uses research and ranking tools to
analyze the level of consumer
recommendation of a company.

I &
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Honda Servigos Financeiros HON DA

performance in 2024. Consodrcio Honda
Consoércio Honda is a reference for consortiums S - F = B
in the Brazilian market, with a 43 - year history e r V l g 0 S I n a n C e I ro S
In 2024, the contribution of financial services to the and more than 2 million active customers. A
company's results was noticeable. Consorcio Honda was a key sales driver, the modality is very popular among
driver of the brand's financials numbers, especially in the Brazilian consumers as it adapts to the Deliveries of 0 km Honda motorcycles Consorcio Honda currently has around
motorcycle segment. customer's budget, even in times of financial recorded an increase of 3.3% compared 2,198,840 active customers in the four -
instability. to 2023. wheeler segment and is currently working

on modernizing its plans to be more

The consortium modality for the four - consistent in this segment.
The consortium modality offers consumers wheeler segment recorded 3,843 new
competitive administrative fees and payment guotas sold in 2024, an increase of
plans in addition to the benefits of a planned 31.8% compared to 2023.

purchase, where the customer makes an offer

when they deem it appropriate within their needs

and financial planning.

Thus, in 2024, the consortium modality has
achieved solid results in the motorcycle

segment, registering 1 million new quotas sold CO n Sé rC | O H O n d a |S a m aJ O r

over the past year, a growth of 5.6%.

driver of of the brand's financial
division figures

/
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Banco Honda

Banco Honda was founded with the aim
of providing an excellent financing
opportunity for Honda products.

Through the modality of Direct Consumer
Credit (CDC), it guarantees both individuals
and companies attractive conditions to get

the Honda vehicle they want quickly,

practically, and fairly.

In 2024, Banco Honda was a key financial

Corretora de Seguros Honda

intermediary for the brand in the

automobile segment, accounting for 23.3% Seguros Honda began its operations in Brazil in 1987 with the aim of
of the company's total sales and 26,353 offering a customized portfolio covering the coverage needs of B an CO H O n d a an d Seg u rOS
contracts. Honda products at a competitive cost, in partnership with major

insurance companies in the market. Honda Com plete H Onda
In the motorcycle segment, Banco Honda . . . A
recorded a 43% increase in financing Whether for the two -wheeler or for the four - wheeler segment, the S e rV| (;OS F | n an Ce | rOS Y

compared to 2023. Between January and brand offers insurance against collision, fire, theft, robbery and third .
December 2024, 200,200 units were party damage*, a guarantee for original parts, and service at the Se rVI Ce paC kag e
financed, representing 15% of the brand's 0 Honda dealership network, in addition to 24 - hour service.

km motorcycle sales.

* Benefits may vary depending on the offer of the respective partner insurance
company.
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The world's most advanced
business jet, with performance,
design, quality and technology
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Hondalet

The HondaJet is manufactured by the Honda
Aircraft Company in the United States and has
been marketed in Brazil since 2015 byLider
Aviacao (the local sales representative for
executive jets in the country). By December 2024,
7 HondaJets had been delivered in the country.

The world's most advanced executive jet with
exceptional benefits in terms of performance,
comfort, quality, and efficiency, the HondaJet
features numerous technological design
innovations, including the unique OTWEM
(Over- The- Wing Engine Mount) configuration,
which significantly improves performance by
reducing drag.

The OTWEM design also reduces cabin
noise, minimizes ground contact noise, and
offers the largest interior space among
business jets on the market, in addition to
the largest baggage compartment and a full
lavatory on board.

In 2024, the HondaJet Elite Il was exhibited
at LABACE, the largest business aviation
trade show in Latin America, at Congonhas
Airport in Sado Paulo, Brazil.



. M f Hond About th 6] C t Perf GRI Content
HONDA O] ntroduction OZ Management O3 ehilosophy O4 Report O5 view O6 covernance O/ report O8 summary | < 30 >

CORPORATE
GOVERNANCE
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Adopting ethical and transparent principles for
corporate governance, recording the risks
associated with activities, and establishing
preventive and mitigating measures. These are the

hvjefmjoft!pg!lpoeblt!dpsqgpsbuf !“hpwtf

The Company believes that ethics and compliance
with regulations and industry laws are essential to
business continuity. Therefore, these principles are
applied in all departments to guide business
decisions and make activities safer and more
sustainable.

In managing corporate Governance, Risk and
Compliance, Honda follows and strives to adopt
best market practices.

Responsibility for managing Corporate Governance
at Honda rests with the ESG Department, which
brings together the concepts of Environment,
Social Responsibility, and Corporate Governance,
being responsible for coordinating all prevention
and awareness- raising processes with a view to
complying with and respecting the laws and
regulations under which Honda South America
pgfsbuft/ !l poeblt! Dpsqpsbuf!
South America includes three management pillars
that are interconnected in driving sustainable
business growth: governance, corporate risks, and
compliance.

*In 2025, the department was renamed Governance, Risk, Compliance & Ethics.

obodf! npef m/!

RISK

EES

COMMITT

COMPLIANCE

South
America
Board

=)

ApwfSobodf ! np

GOVERNANCE:

Standards of
conduct and

business ethics.

COMMITTEE

“0

ef m!™] ol!

CORPORATE RISKS:
Identification and assessment

of potential risks to the
company, determination of
measures to mitigate, eliminate
or transfer risks.

ESG
DEPARTMENT

OO
OO

COMPLIANCE:
Compliance with legal

requirements, regulations,
and internal policies,

standards and procedures.

CONFIDENTIALITY PRIVACY
COMMITTEE COMMITTEE

In an effort to build ethical relationships with the various
stakeholders, Honda adopts solid rules that guarantee
transparency and certainty so that the company is clear
In its positions and decisions. With this in mind,
Committees have been set up to deal with the main
Governance issues (Risks, Compliance, Ethics,
Confidentiality, and Privacy) and are directly linked to
the South American Board, being responsible for
decision- making in the economic, environmental, and
social areas.
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Corporate Risks:

[ GRI 102-11 ]

The sustainability of Honda's business depends
on identifying and constantly monitoring the risks

inherent in the business in its various dimensions.

Therefore, for each of the potential risks
identified, the ESG Department coordinates and
establishes preventive and mitigating measures
together with the business units with the aim of
ensuring safe, reliable, and transparent
operations for employees and business partners,
reducing financial losses and avoiding damage to
the brand's reputation.

The aim is to manage sustainable growth based
on market standards and risks with potential
Impact on operations in the region and on a
global scale. The evaluation takes into account
ecological, social, financial, occupational health
and safety requirements, the reliability of
operations, and issues relating to business
partners.

In this sense, Honda's Global Risk
Management Policy, which covers the
operations of Honda South

America, aims to promote the sustainable
growth of the company based on the
company's philosophy and any risks that
have the potential to affect operations on
a global level.

Honda has 11 risk management policies and
normative documents. Currently, the Code
of Conduct is the main tool for employee
behavior, including in terms of preventing
and combating risks, and Honda also has
guidelines and normative documents on the
subject.

In addition, in accordance with the Honda
Group's global Enterprise Risk
Management (ERM) models, annual risk
identification and assessment processes
are applied in all subsidiaries in South
America and, in view of the recognition of
these priorities, a more accurate follow -up
Is carried out with preventive actions to
minimize materialization events.

Governance

[ GRI 102-18]

Honda bases its decisions on standards that must be observed and applied by anyone
acting on its behalf. To ensure that the company enjoys a respectful and credible position,
the governance model takes into account the transparency of management, the
inadmissibility of corrupt practices, the clear definition of responsibilities and standards of
conduct in individual cases, and compliance with legal requirements. By maintaining
integrity and clarity in its positions and decisions, Honda guarantees that it generates and
shares consistent wealth with its stakeholders over the long term. In this sense, there is the
composition of Committees that deal with the main issues of Governance.
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Compliance
[ GRI 103-2, 103-3/419, 419-1 ] Compliance with Corporate Governance at Honda is As a result of the actions taken by
assessed on an ongoing basis through systems that adopt Honda . there have been no incidents of

To ensure transparency, ethics, responsibility, and a safe international standards, composed of: : : : :

| | | o | non -compliance with social and economic
working environment without financial loss and to avoid
damage to the reputation of the brand and society, laws and regulations related to operations
Honda manages all relevant processes through its ESG NCorporate process management system: : :

self- assessment carried out by managers in Brazil over the last year.

Department.
(100% managers and above) on process

: . systems and operations.
By mapping relevant processes and reviewing

internal controls, it is possible to identify risks and

critical areas, increase management accountabilit » _ _ _ o
J / NProcess- specific management system: internal NStructure of code of ethics, confidentiality of

and commitment, and fulfill the certification N v _ =
controls over relevant business processes and

Y N technologies (more than 100 sub- processes =) = disseminated through training and management.

<«

information, and standard of formal conduct: all

l
ClC]
LA

T

requirements of the U.S. Sarbanes Oxley Act.

1 . :
documented and reviewed annually), which are
_ o _ subject to certification under the US Sarbanes -
As a form of direct communication with company _ _
_ Oxley Act by an independent audit.
management, employees can report any non - compliance Nindependent Internal Audit structure:  the HSA
with the Code of Conduct and company policies through o ' _
o o v— Internal Audit Division must perform a function
a communication channel managed by the Honda NSystem of norms and conduct: corporate policies v _ _ _ o
_ _ _ _ _ —— _ _ M compatible with the Three Lines Model, acting in the
Compliance Committee. This channel is available to all _ = and procedures, available on the intranet or o _ _
_ _ _ — _ _ _ _ third line of defense, whose role is to provide

employees at all Honda locations in South America. directories for internal public access. o dent and obiecti ¢ and advi
independent and objective assessment and advice on
the adequacy and effectiveness of governance and
risk management. This is done through the application

In order to ensure that the entire process of systematic and disciplined processes, in addition to

described is reasonably enforceable and is carried NPersonal data protection system: Company expertise and knowledge. It reports its findings to

out with a fully independent view, the Internal policies and standards, recording of personal data management and the governing body to promote and

Audit department develops annual tests that can processing, and assessment of data protection facilitate continuous improvement. The internal

guarantee that the principles of the code of risks with a view to compliance with the Brazilian audit's independence from management

conduct actually work in the company. General Data Protection Law. responsibilities is critical to its objectivity, authority,

and credibility.
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Ethics Channel

[ GRI 102-17 ]

In support of the measures taken to ensure
compliance in all Honda activities, the
company has an ethics channel that allows
direct communication between employees
and management.

The purpose is to receive opinions, criticisms,
complaints, reports, and consultations on the topics
covered in the Code of Conduct and Policies.

The expressions entered through the
Ethics Channel are submitted to the
evaluation and actions of the Compliance
Committee, whose mission is to ensure the
continuous improvement of standards
based on ethical principles.

The way the Compliance Committee works is
set out in internal regulations.

Compliance with the
Brazilian General Data
Protection Law

Honda's personal data protection system
Is fully compliant with the Brazilian
General Data Protection Law, based on
Privacy Policies and Standards (Data
Mapping, Impact Report, Security Incident,
Privacy by Design, among other
regulations), to better regulate the
processing of personal data and to assess
the risks to data protection. In addition, to
raise awareness of the issue, mandatory
training is also provided at all levels of the
company and educational campaigns are
conducted. With the aim of also engaging
senior management in the importance of
personal data processing, the topic is
addressed in workshops which were
attended by 352 executives during the
period. All of these activities are aimed at
compliance with the law and to
demonstrate Honda's commitment to
stakeholders.

Code of Conduct

[ GRI 102-17 ]

In order to ensure and direct compliance
in Honda's operations, the company's
Code of Conduct is based on ethical
values and contains clear guidelines for
the necessary processes and the behavior
expected from employees.

By 2024, 8,217 active employees across all
business units in South America have been
trained on the Code of Conduct. In addition,
communications on the Code of Conduct
were sent to operational employees in 2024
to reinforce the behavior expected of
everyone.

This code also establishes a set of company
policies responsible for combating illegal
conduct such as slave labor,= and
preventing money laundering and fraud,
corruption, and practices that violate
competition laws.

< 34 )
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Anti-Bribery and Anti-
Corruption Policy

[ GRI 103-2, 103-3/205 ]

The Anti- Bribery and Anti - Corruption
Policy determines the Company's position
on business ethics.

In addition to preventing corruption with
public entities, Honda's Global Anti - Bribery
and Anti- Corruption Policy includes in its
scope guidelines to prevent bribery and
corruption practices in Honda's relations
with its business partners.

Internally, Honda disseminates the guidelines
contained in the Anti - Corruption Policy
through training and communications. By
2024, around 2,820 active employees had
completed training courses on the prevention
of bribery and corruption practices. In addition,
the policy is available to all employees of all
South American units on the Intranet or in
their own directories for internal public access.

The application of the guidelines set out
in the Anti - Bribery and Anti - Corruption
Policy is evaluated annually using
internal control processes certified by
the Sarbanes- Oxley Act and a self-
assessment questionnaire for
managers.

In order to prevent the products offered by
Honda from being used for the purposes of
money laundering, terrorist financing, or the
concealment of assets, Honda updated its
Anti - Money Laundering/Combating the
Financing of Terrorism (AML/CFT) Policy in
2022.

Procedures were established to identify,
qualify, and develop a monitoring approach
for operations involving a higher risk of money
laundering. The content of this policy has
been disseminated through trainings made
available on the online training platform.

HONDA

NV —

The Anti -Bribery and
Anti -Corruption Policy
determines the
Company's position on
business ethics
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Combating Anti-
Competitive Practices
[ GRI 205-2 ]

To combat anti - competitive practices,
Honda has an Antitrust Policy that
establishes measures to prevent
violations of the economic order related

to its business operations, trade practices,
and interactions with business partners
and/or competitors, directly or through
trade associations.

In addition, the company strives to
strengthen the culture of fighting
anti- competitive activities by
promoting the Antitrust Policy in all
business units .

In 2024, a survey was conducted to
identify the areas that participate in
trade association meetings with the aim
of conducting training on the Antitrust
Policy. As a result, 100% of employees
who participated in trade association
meetings have completed the training.

Honda strives to strengthen the culture

of fighting anti  -competitive activities
promoting the Policy in all business units

Honda also places great emphasis
on strengthening relationships
with consumers, employees,
partners, and the community, and
strives to maintain responsible
and trusting relationships in order
to be a company whose existence
Is desired by society.

All of the aforementioned standards
and policies are available for all
employees for consultation on the
internal portal.

by
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Environment

Minimizing the company's environmental impact,
developing ever more environmentally friendly
products, and reviewing the company's activities.
This is Honda's premise and it is based on this
that the company has guided its activities.

In its long- term vision, creating a society with
zero CO, emissions is one of the key guidelines
of the company's sustainability strategy, which
aims to achieve CO, neutrality in all products
and corporate operations by 2050. All Honda
subsidiaries around the world are committed to
this policy.

To achieve this goal, the company works
according to the Triple Action to Zero
concept, which focuses on three areas:

CARBON NEUTRALITY: CO, emissions, zero
emissions by 2050

To address issues related to climate change, Honda
will work toward the goal of limiting global average
temperature rise to 1.5°C above pre-industrial levels
that prevailed before the Industrial Revolution,
reducing CO, emissions from corporate activities
and throughout the product life cycle.

CLEAN ENERGY: 100% use of carbon-
free energy by 2050

To address energy issues, Honda will

take a step beyond its traditional energy
reduction initiative and intends to use

clean energy in both product use and
corporate activities.

RESOURCE CIRCULATION: 100% use of
sustainable materials by 2050

To improve the effective use of

resources, Honda will conduct research

on materials recycling, including battery
reuse and recycling.

Beyond its initiative to reduce risks
associated with resources and waste
disposal, Honda has the additional
challenge of developing products that use
sustainable materials with zero
environmental impact.

In addition, Honda works with the Green
Factory concept, which is applied in all
production facilities to manage waste,
energy efficiency, the rational use of water,
and the reduction of atmospheric emissions.

Carbon
Neutrality

TRIPLE ACTION
TO ZERO

Resource
Circulation

100% use of
sustainable
materials

100% use of
carbon-free
energy
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Emissions

[ GRI 103-2, 103-3/305 ]

As previously mentioned, Honda
has set a goal to be carbon neutral
in its products and operations by
2050. This commitment guides the
definition of targets in production
and corporate activities, as well as
in the emission levels of products
and services.

Improving the environmental
performance of the brand's products
Is one of the most important
Initiatives towards realizing the vision
of a zero- carbon society.

Globally, Honda is investing in
Improving the environmental
performance of its internal

combustion engines and in the
development and marketing of new
models with electrified propulsion
technologies such as battery electric
vehicles (BEV), hybrid electric vehicles
(HEV), and hydrogen fuel cell vehicles
(FCEV).

to improve the
environmental
—a=e. performance of

il

e _its productline

-

Honda's policy is to adopt the right
technology in the right place at the
right time. In this way, the company
decides to implement the most
appropriate type of motorization for
each region, taking into account
differences in public policies and
regulations, energy mix, available
infrastructure, and consumer market
characteristics.

In Brazil, Honda continues to improve
the environmental performance of its
product line, both motorcycles and
cars. The New City Sedan and the
New City Hatchback models are an
example, featuring a 1.5 DI DOHC 1
VTEC engine with Direct Injection,
which combines high performance
with low fuel consumption and
reduced emissions, ensuring excellent
driving performance while
maintaining energy efficiency.
According to the Brazilian Labeling
Program (PBE), this engine achieved
an A rating for fuel consumption and
emissions in its category.
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Electrification

Honda took another important step toward

the introduction of electric vehicles in Brazil,
unveiling the new generation of its imported
CR-V SUV in February 2024. Now in its 6th
generation with the introduction of exclusive
hybrid technology, it completes the category
alongside the Civic and Accord Advanced
Hybrid.

The brand's flagship SUV, the CRV
Advanced Hybrid, is a benchmark for
efficiency, dynamism, reliability, and cutting -
edge technology focused on the safety and
well- being of its users.

Honda's hybrid technology - e:HEV-
features a unique system consisting of two

electric motors (one generator and the other
for propulsion) and an internal combustion
engine, offering three possible operating
modes: all- electric, hybrid, and combustion.
Depending on driving conditions, the system
automatically selects the operating mode that
offers the best balance between performance
and low fuel consumption.

In line with the company's efforts to achieve

carbon neutrality, one of the goals of the R$4.2

billion investment announced in 2024 is to

introduce the exclusive e:HEYV flex technology

to the Brazilian market, as ethanol is a natural,

renewable fuel that is readily available in Brazil.

Clean sources

Following Honda Motor's global guidelines, Honda's
South American units have set themselves the goal of
reducing their actual electricity consumption and
analyzing the possibilities of diversifying their energy
sources. The Honda Energy wind farm is the prime
example of this commitment.

In 2024, the volume of CO, emission reduction has increased,
with a total emission reduction of 9,501.02 tCO , in its
operations, taking into account the consumption of

electricity and fuels (diesel, gasoline, LPG, natural gas and
ethanol) from specific projects.

REDUCTION OF
GHG EMISSIONS

[ GRI 305-5 ]

The calculation of this indicator took
into account the reduction in
consumption of electricity and fuels
such as diesel, biodiesel, gasoline, LPG,
natural gas, and ethanol for the period
from January 1, 2024 to December 31,
2024 at Honda South America's
production units.

Every year, Honda develops projects aimed at
reducing CO, emissions in its businesses.

Noteworthy for this result are the projects at the
Moto Honda da Amazonia plant, which has offset
100% of its plant's electricity consumption since
April 2023 through the purchase of | - REC
renewable energy certificates, and Honda Motor
da Argentina, which operates solar energy projects
for both electricity consumption and water

heating in the plant's manufacturing process.

2023

6,769.90

tCO,e

2024

9,501.02

tCO.e
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More than 8 million FlexOne
units produced by Honda
since 2009

Flex technology
on motorcycles

The constant technical evolution of
motorcycles underlines the philosophy of
environmental protection and a notable
example is the FlexOnetechnology. An
unprecedented initiative in the industry
worldwide, it allowed motorcycles to use
gasoline and/or ethanol in any ratio,
maintaining operating characteristics and
reference durability.

Honda was a pioneer in introducing this
important technological innovation to
the market, which has been well
received by Brazilians.

The FlexOne technology was developed
specifically for the Brazilian market and
launched in the country with the CG 150
Titan Mix. It is currently available on eight

motorcycles: Biz 125, CB 300F Twister, CG
160 Titan, CG 160 Fan, CG 160 Cargo, NXR

160 Bros, XRE 190, and Sahara 300,
representing more than 65% of the volume
produced annually.

Since 2009, when the technology was
introduced, more than 9.5 million

FlexOne units have rolled off the
assembly line at the Manaus (AM) plant.

In the early 2000s, with the
implementation of the Program for
Controlling Air Pollution from Motorcycles
and Similar Vehicles (Promot), targets
were set for reducing pollutant emissions,
leading to gradual alignment with the
most stringent international standards.

The fifth phase of Promot, currently in
effect in the Brazilian market, aims to
adapt to the Euro 5 standard, a decisive
step towards integrating domestic
motorcycles into global trade chains. In
this sense, Moto Honda is in line with the
recommendations and guidelines of the
standard to reduce emissions. Ethanol is a
natural, renewable fuel that is widely
available in Brazil. In addition, during its
growth, the sugar cane absorbs the
carbon dioxide needed for photosynthesis
from the atmosphere.

< 4 >
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Direct and indirect greenhouse gas
(GHG) emissions in tCO.e

[ GRI 305-1; 305-2 ]

Honda applies the international and standardized
methodology of the GHG Protocol to understand,
quantify, and manage its emissions. The company
participates annually in the Brazilian GHG Protocol
program, publishing the Greenhouse Gas Emission
Inventories of its plants in Brazil.

Programa Brasileiro

GHG Protocol

"y, o

Sk

aaad

SCOPE 1*

Direct gross GHG emissions (tCO,e)

29,456.03 o,

2024

31,416.00 o,

* Scope 1 direct GHG emissions consist of the sum of emissions from fuel
consumption (diesel, gasoline, ethanol, natural gas, LPG) at Honda's plants
in South America in the period from January 1, 2024 to December 31, 2024 .
The methodology used for this calculation was the same as that of the GHG

Protocol/IPCC  Tool .

Honda's Scope 1 emissions in South
America have increased, primarily due to
increased production at the Moto Honda da
Amazonia and Honda Automoveis do Brasil
plants.

The fuels that contributed most to emissions
were natural gas and gasoline. Natural gas
accounts for around 83% of Scope 1 emissions
and recorded an increase of approximately 6%
compared to 2023, mainly due to a 7% increase
in automobile and motorcycle production
(comparison between 2024 and 2023).

unit produced indicator, it is evident that the
processes have maintained virtually the same
consumption efficiency (average 0.02 tons
DpTOvoj u*/

SO

0a0o

Direct gross GHG emissions
(tCO ,e) - WITHOUT i-REC
offsetting

SCOPE 2**

2,525-56 tCO, e

2024

500.68 ico,e

** Scope 2 direct GHG emissions consist of the sum of emissions from the consumption of electricity at Honda's plants in South
America from January 1 2024 to December 31, 2024 . The methodology used for this calculation was the same as that of the GHG

Protocol/IPCC Tool .

Direct gross GHG emissions
(tCO ,e) - WITH i-REC
offsetting

8,640-26 tCO,e

2024

8,985.70 ico,e

With regard to scope 2, Honda units have
been seeking to increase the share of
renewable energies in their energy mix.
Thus, they have implemented new
alternatives, such as the purchase of I-REC
certificates and the purchase of energy
from renewable sources.

Xi fo!bobmz{joh!uif! Tdpqgf!2!'DPT! fnjttjpot!gfs!

For example, YPF Luz has been supplying
renewable energy from the Zonda solar park
since 2022, covering almost 100% of the
electricity needs of the Honda plant in
Argentina.

In addition, since April 2023, Moto
Honda da Amazoénia has achieved 100%
neutralization of its electricity
consumption through the purchase of
renewable energy certificates (I - REC)
and the purchase of energy from
renewable sources on the free market.

These and other measures are in line
with the company's global objective of
achieving carbon neutrality by 2050 for
all the company's products and
activities.
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GHG Emissions

Intensity of greenhouse gas (GHG) emissions NOXx, SOx and other significant atmospheric emissions

[ GRI 305-4 ] [ GRI 305-7]

To calculate the intensity of greenhouse gas Honda South America remains In 2024, 1,835.86 tons of VOC (Volatile Organic To estimate this value, 65% of the total
fnjttjpot-tuif!Tdpqgf! 2! boe! Td pngihelwih!the Boinpahyisj t t ] pot ! p gdompound) were emitted. Compared to 2023, value of solvent- based products (paints,
the plants are added together and the result is global policies and aims to be there was an increase, mainly due to the higher varnishes, primers, catalysts, thinners etc.)
divided by the number of units produced in Honda carbon neutral by 2050. volume of units produced at the motorcycle purchased during the period is considered.
Tpvui ! Bnfsjdblt!gspevdujpo!gmbout!gspn! Kbovbsz! 2-1 andautomobile plants in Brazil.

2024, to December 31, 2024. Despite an increase in production

activity in 2024, a 7% reduction in

GHG emissions per unit produced

(kgCOTOvoju*! xbt!pctfswfe! mbtu! zfbs-"1!
mainly due to the offsetting and

. EMISSIONS VOLUME 2023
purchase of renewable electricity by

Moto Honda da Amazbnia and Honda
Intensity rate da Argentina.

In addition, Honda's plants in South

America are continuously working to

2023

improve fuel efficiency. This includes

projects to reduce fuel consumption

21 l11 kg CO? / unit through the replacement of

technology and the search for more

2024 sustainable fuels such as biogas and

19-69 kg CO2 / unit

ethanol.




