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The dreams of each of us, working together, have always been
the driving force behind Honda.

We have different kinds of dreams, but through our original
technologies, ideas and designs, we continually take on challenges to
realize mobility that allows our customers to enjoy life with greater
freedom, convenience and fun.

The future mobility Honda dreams of will create a joy and freedom
of mobility that will allow people to transcend the constraints of
time and space, and expand all their possibilities.

This mobility will become the "power" for people seeking to
advance toward their own dreams. Dreams that will move even
more people, to the point where there is an infinite possibility of
new dreams.

Through the creation of this mobility we dream of, Honda will
become "The Power of Dreams" for an evmereasing number of
people.

This is how we will move people
and society forward.
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The Power of Dreams

How we move you.
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Behind the Honda brand is the extraordinary story of a man and his dream. CKAA A& K2¢g U0KS G/ dzNdesked @and appfadelS Inspired by the power of dreams, the company strives to provide

The son of a blacksmith and a weawjchiroHonda was born in 1906, in the vehicle that won the 1924 Japanese Motor Car Championship. At thg people with unique experiences through its products and
ASNIAOSaAD ¢KS FAY 2F (KS oONlyY

lives through mobility. Thanks to the faith and perseverance of its

village ofKomyaq in the city of Hamamatsu, Japaks a child, he spent many time, Soichiro Honda was just 18 years old.

hours helping his father in the workshop repairing bicyclea means of

transportation that was popular at the beginning of the 20th century. founder, Honda is a global company that will celebrate its 78th

He returned to his hometown and began working in a mechanical

workshop until he had enough capital to open his own auto parts factory, anniversary in 2026.

Soichirowas fascinated when he saw a motorized car for the first time, and where he began producing piston rings.

from then on began to dream about the idea of building his ownAtaihe age The company has been present in South America for over 50

of 15, he moved to Tokyo and started working in a shdjnere, combining

industrial and manual techniques, he had the opportunity to help build a car.

too big

Soichiro Honda

A dream is never

Soichiro Honda witnessed two major wars and also a conflict between
China and Japan. After World War I, the country was completely
devastated and he lost everything he had built to bombing and an
earthquake that shook the country even more.

One of the worst problems at the time was transportatiéiaced with

fuel rationing and crowded trains, Soichiro Honda bought a lot of used
engines for generators and converted them into bicycl@fus began

the sale of the first mopeds. The production of motorcycles was
improved and increased, cars became part of the production line, and
gradually factories were built all over Japan and then in other countries

and continents.

¢KS O2YLI yeQa NBLWzilFGA2y 3INBg | yR

of the biggest names in the automotive industry, known and respected
around the world. Soichiro Honda passed away in 1991, but his dream
lives on to this day.

years, where it produces, imports, and sells motorcycles, cars,

j dzZr Ra>X YINAYS LINRPRdzOGAZ YR L
dream came true and the company began marketing tHendaJet
business jet.

With production units in Brazil, Argentina and Peru, as well as an
import unit in Chile and dozens dealers, the brand has more than
2,000 points of sale, which guarantees a presence in the main
cities of South America.

This report provides information and data on the activities in
South America in 2025. With it, Honda is cultivating the
transparent relationship it is building with its stakeholders and
accounting for the actions, projects, and results achieved by its
subsidiaries in the region. This is an important material about the
realization of Soichiro Honda's dream and the company's global

commitment to expand the joy of mobility and the potential of

people's lives through its products and services.
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A
Since April 1, 2026, | have had the privilege of beginning a new With this in mind, we are presenting this report, In the motorcycle segment, we continue to make a  We are convinced that change can only succeed if we
chapter in my life at Honda, assuming the position of Operating reaffirming our commitment to building a more direct contribution to the mobility of millions of work together. By sharing our progress in the areas of
Executive Head for South America. sustainable future for all. people, producing more than 30 million motorcycles environmental protection, traffic safety, ethics,
in the region over the years and planning significant corporate governance, innovation, and human
Throughout my career, | have gained experience in various parts of We want to find new ways to bring joy to people investments for the coming years. resources management, we hope to inspire other
the world, which has broadened my perspective on cultures, through mobility. Therefore, we are working to organizations to join us on this journey.
markets, and approaches to innovation. | now bring this knowledge offer solutions tailored to the needs of each In the automotive segment, we are strengthening our
to a region of great potential, characterized by a strong bond individual market, not only to meet our commitment to innovation, safety, and connectivity, = None of this would be possible without the people
between Honda and its customers. customers' expectations but also to be a company by offering increasingly comprehensive experiences who are part of Honda. Our associates, suppliers,
that is valued and appreciated by societglways and bringing important products to market that sales partners, and dealers are at the heart of our
South America is a market brimming with opportunities, where guided by sound principles of social and SYo2Reée (GKS | 2 y Rl 6 NJ y RQa& coﬁ'hpahydttﬁséth\é pa@sw}ll‘além, antl deéliéatiolj ozl
people are increasingly seeking more efficient and safer mobility environmental responsibility and corporate and reliability. each and every one of them that enable us to turn
solutions and value a path built on trust, quality, and purpose. governance. dreams into reality for our customers and society.
In the Power Products segment, we remain a part of
With almost 80 years of global operations, we remain LIS 2 L) SQ&4 SOSNEBRI & f A @S 33z wewlfchidugtaforgéBur path aith Sourage,f dzi

committed to creating sustainable value for everyone that make life easier, whether for leisure or work. responsibility, and a genuine desire to contribute to a
we interact with: associates, customers, partners, better world, where mobility continues to mean joy
and society. We believe that economic growth and Looking to the future, we aim to achieve climate and progress.

sustainable development go hand in hand, and that is neutrality across all our products and operations by
exactly how we conduct our businessvith 2050 and contribute to a society free of traffic Thank you for joining us on this journey.
transparency and integrity. fatalities. To this end, we are investing in Enjoy the read.

technological advancement and the safety of our

In South America, we have achieved positive results products, combining these advancements with KeisukeTsuruzono

and continue to move forward with confidence. In practical measures to raise awareness among the President Honda South America
2025, our performance was driven by significant target groups with whom we interact. This is our

product launches and the dedication of each and commitment to future generations.

every one of our associates.
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Respect for the individual Hondaés Management Pol

Principlewhich encouragesand promotes the sharingof joysthrough respect It covers five main themeto help Honda
for individual characteristics,a relationship of equality and trust, and the associates in their daily responsibilities:
For Honda, one of its most inspiring tasks is to multiply and maximumuseof the initiative of eachindividual

LISN1LISGdzZh 6S | LKAt 2az2LIKe ol aSR
LYRAGARdzZEf € yR 0KS &aKIFINAy3a 27 The Three Joys
among its associates and propagated by everyone in its

NS
a

KA LEMAINTAINE 22

always the ambition and
youthfulness

o _ | 2y RIF Qa RS&ANBF Aa (2 o0dzZAf R (ONHzZGAY
value chain, this philosophy makes Honda a unique, _ _

_ _ with all people with whom the company has contact through
innovative and soughkafter company. Shared goals, values, _ __,
o _ _ _ its activities and products:
and principles that guide the actions of everyone involved
in the company. This is the Honda Philosophy, which is
divided into three axes. THE JOY OF CREATING

Felt by the associates and suppliers who use their talents,

skills, and knowledge to create products and services that

RESPECT

theories, ideas and time

bring joy to customers.

BE MINDFUL

of the values of research
and endeavor

/‘\ THE JOY OF SELLING
* 7’){ Felt by Honda associates, dealers and distributors when

earning customers' trust and providing them with the

\—_
@ highest quality products and services that exceed their

your work and encourage ope
communications

expectations.

THE JOY OF BUYING

Felt by customers when they purchase a branded product or STR IVE
constantly

service. It is the customers' joy that gives value to Honda :
for a harmonious flow of work

activities and through which the other joys can also be
experienced.
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Business Direction and

2030 Vision

Going beyond expectations is a constant in the way Honda
O2y RdzO0 &
in South America and in the world, proves the need and the

Ada

opportunity to act with a focus on the sustainable development
of the regions where it is installed and therefore become a
company desired by society. Only then, customers will be able
to experience joy and unique experiences through the solutions
provided by the company.

To support this business direction, Honda has drawn up its 2030
Vision, which materializes an idealized image of how the
company intends to be in the year 2030, in order to continue to
be a company desired by society in 2050, when it will be
completing more than 100 years since its founding.

odzaAySaao ¢KS O2YLN yeQa

Serving people
around the world
with the joy of
expanding the
potential of their
lives

PURPOSE: Lead the way in advancing
mobility and improving the lives of
people around the world

é@ﬁiﬁANéé:s FNJ F FGSNI &SI NE %

Y

a T o

@@@

Directing Initiatives to
Achieve 2030 Vision

Creating Value for "mobility" and "everyday life"

We will focus on three areas: mobility, roboticgvith a focus
on Al¢ and energy solutions to provide people with the joy
and freedom of mobility and the joy of improving their lives.

Adapting to diverse characteristics of people and
society

We will strive to further expand people's joy by offering
2LI0AYAT SR LINRPRdzOG& | YR aSNY
FALIANFGA2Y G2 GdzaS GSOKy2f 2
LIz G Ay 3 LIS2LX S |0 GKS OSydS

Toward a clean and safe society

Striving to become number one in the areas of
environment and safety, we will invest more resources
in these areas. We will also strive to be a company that
leads the way in realizing a carbémee and collision

free society.

A O ¢
Je
NJ3b €
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A

Global policies
Honda has defined global policies that permeate the
company's subsidiaries around the world and target the
company's goals in an integrated manner.
lyY2y3 GKS O02YLIl yeQa 3It20Ft O2YYA llnthe efvironmeitdl Sphete, the ¢dmpahy rémains Envu‘onment
that are widely spread in the areas of Environment and committed to advancing sustainable mobility and is d s f t
Safety: achieve carbon neutrality for all products and active on various fronts, including hybrid and electric an a e y are
corporate activities by 2050, and zero fatal road accidents motors as well as hydrogen fuel cell vehicles, Hond a’ S
involving Honda vehicles by the same year. continuously investigating the best approach for each - -

market in which it operates. pl"lO"ty

commitments

Honda is also investing in renewable energy

technologies, such as the Honda Mobile Power Pack,
and smart power operations connected to the grid
AYVFINF &GNHzZOGdzZNBSE Ay FTRRAGAZ2Y G2 | 2yRIF 9ySNE Qa .1 At ALY

wind farm.

In the field of Safety, Honda has developed measures
against accidents that must combine three elements:
Human Skills (awareness activities), Mobility
Performance (technological development of products)
and Traffic Ecosystem (cooperation with third parties
and development of systems/services).
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Sustainability Strategy

Honda's goal is to improve people's lives through mobility solutions.
Above all, this is done in a way that creates differentiated values for
the various stakeholders that are sustainable over time and thus
guarantee the longerm existence of the company.

Therefore, Honda bases its strategic sustainability management on
five priority commitments that permeate its decistiomaking
processes and operations.

Creating value for
stakeholders that is
sustainable and can

ensure the company’s
long-term survival

Environment
For Honda, protecting the environment and the conscious use of natural resources are essential aspects of a
economic development and ensuring the continuity of corporate activities.

Quality

Investing in technology is crucial to maintaining Honda as a leading player in its segments. The sustainability
our activities and the differences of our products are directly related to the quality presented and recognized |
our stakeholders.

Safety

When it comes to mobility, Honda has a duty to address the issue of safety and seek the necessary investme
ensure that its products deliver the best possible performance and meet the expectations of its customers.
Together, it carries out initiatives aimed at raising the awareness of everyone involved in some way in the
dynamics of transport.

People

Because the company plays a prominent role in the regions where it has a presence, valuing those people
who are part of the company's dag-day operations is critical to the good performance of its activities.

From associates to communities, the combination of investment in professional development and
community weHlbeing is part of the company's strategy.

Mobility and Innovation

| 2y Rl 0StAS@®Sa GKIFG & 3 R aSNWS LIS2L
az2fdziaAzya GKI G AYLNE : 0 LIS2L) SQa f AdDS

Corporate Performance GRI Content 4 -I O }
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A
Honda believes that promoting a constructive dialog with These issues were identified and prioritized
society is essential to achieving its sustainable growth and using the following steps:
increasing corporate value in the medium and long term. /
da oubiish il or th ) 1. First consultation to the Sustainability Accounting In preparing the materiality matrix, the local Quality of

H : : ability R 11
von a puA |vsdes, I;\S S’uAstalna AI Ilty eport ort}\ev t AV Ot d _Standards Board (SASES&ILP GlobalYearbook . ) business environment, global trends affecting products and

2y a § eSI N 5 K K RSA, U 2YLJ ye Q3 K AKU a - A A A o .. A ' . 9
C2yasOdiAgs eSkNE 6KAO Y Ot dzZRp 5 . \{dEPRatPds ard MbtrisliRand & & 1 2yRIQa odaAySaa 383NV Syiap R (KkSCHEIEOoATAO
in the management of environmental, social, and . . . e : ' ‘

methods for identifying and classifying the criticality context of society were also assessed.

governance issues in its regional subsidiaries in Brazil,

_ _ _ of issues related to the automotive sector from a
Argentina, Peru, and Chile for the period from January 1

o market perspective; Considering that a robust process was
to December 31, 2025, except where indicated. _ _ o _ _
conducted to identify and prioritize key issues Road Education

_ _ _ 2. Analysis of key issues disclosed by peer companies in for Honda South America, in 2025 there was and Safety

This report was prepared in accordance with the : : o :
_ _ o the industry to map potential priority issues; no change to the reported issues.
requirements of the GR¢ Global Reporting Initiative, in
the essential option of the GRI Standards. _ _ _ _ _
3. Interviews with senior executives and online

{GRIT02L, 10245, 10250, 10254 consultations with stakeholders to prioritize issues. Emissipns and

_ _ The public survey was answered by 968 people from CE)peraEtfllf_)n.aI
In its 2021 report, Honda provided an update on the _ - . Co-Elnciency
. ~ R ~ __various stakeholders (customers, trade associations, Key TO p | CS
O2YLJ yeQa 1Se AaadzSad ¢KS NbBt SII yu A.ﬁ.észé.éSNB

associates, utilities, suppliers, government, and

determined as part of a materiality process, which shows
press)\GRI 10240; 10242; 10243; 10244\

from the point of view of the stakeholders and the

company management which issues should be given _

o - : Customer Ethics and
priority in sustainability management and in the satisfaction Governance
O2YYdzy AOIF UA2Y 2F UGKSGROZYLI yeQa LISNF2NXIFyOSo

46\

1) North American institution that defines sustainability reporting standards for
companies listed on the U.S. stock exchange.

2) S&P Global's annual publication based on the Corporate Sustainability Assessment

(CSAY; the rating that underlies the creation of the Dow Jones Sustainability
Indexes and was developed from analysis of a set of ESG criteria of companies o Peo |e and
listed on the U.S. stock exchange. MObIlIty and . P .
3) MSCI ESG ratings provide a company with aterrg assessment of Innovation O D|Ver5|ty
environmental, social and governance (ESG) issues. Managemen
4) The Global Reporting Initiative is an international organization that helps t

companies, governments, and other institutions understand and
communicate the impact of business on critical sustainability issues.
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A
KEY ISSUE DESCRIPTION MANAGEMENT TOOL
Setting quality parameters in the development of services and the manufacture of products, ensuring a cycle of
@ Quality of products and services continuous improvement and transparent communication of the processes in order to promote responsible \GRI| 4173\
I( W publicity and advertising practices.
@ Promoting customer satisfaction surveys on Honda branded products and services and focusing efforts on wCustorpers heard in satlsfactlon survey
@ Customer satisfaction . : ) wBrand image surveys and public awards
developing solutions and improvements Recall processes. 0
|W wlakata recall service index
N T A . . . q . . AR . .
Investing in research and technologies to promote sustainability in urban mobility solutions. wLaunch of new products and services

%
Mobility and Innovation wReport on the global innovations of the brand

B

SO . . . . wGoals and/or commitments to promote road safety

<1O[” Road Education and Safety Investing in technologies and application of product safety items, road safety awareness. oNew technologies in products

O~ wPeople affected by the initiatives of the Honda Traffic Education Centers
Atmospheric emissions reduction commitments and targets \GRI 308L, 3052, 3054, 3055, 3057\

P gets. Carbon neutrality in its products and corporate activities by 2050.
Emissions and Operational Eéificiency

Ray_o_nal use of water and improvement of energy management in production \GRI 3021, 3023, 3024, 3031, 3061, 3062\
facilities, waste management, and the 3Rs concept.

. (W Ethics and Governance Strengthening the mechanlsms f_or tra_nsparent and eth|c_al management throughout the Honda \GRI 10216, 10217, 2052, 4191\

) Group governance structure, in line with ESG best practices
Promoting an e_nwronment of r(_espect, inclusion, and appreciation in the relationships \GRI 402L, GRI 402\
between associates and ensuring health and safety at work.
o people and Diversity Management Encouraging personal and professpnal develf)pmgnt through training and \GRI 4041\

performance management in line with Honda's philosophy.

Setting commitments and promoting a culture of diversity and

) 2 \GRI 4051, GRI 408\
inclusion in the workforce.

This report may also contain corrections, reformulations or material changes to the information contained in previous reports
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A

In all markets where Honda operates, the essence of offering products and services {c
AYLINR @GS LIS2L)X SUa tA@Sa NBYFAya | ftAQSO
of mobility, always putting people at the center of its strategies and using technology

to support them.

s improv | : s
through mo
solutions

\GRI 1022, 1023, 1024, 1026, 1027\

This commitment leads Honda into its 78th anniversary, a period in which the

company has consolidated a global presence with 357 subsidiaries and affiliates
around the world, supported by the work of 194,000 associates.

{2dzi K ! YSNAOFI A& LINI 2F GKS a! aa20A1l 0
with two other blocks North America and Chinanakes up the company's global
activities. The Associated Regions are Japan, Asia, Oceania, Europe, Africa, the
Middle East, and South America.

In South America, where Honda has been present for over 50 years, the company has
production facilities in Brazil, Argentina, and Peru, an import office in Chile, and
dozens of dealers forming a network of more than 2,000 points of sale in the region's
major cities.

 HONDA As part of its operations in the region, Honda is active in the segments of

Bem-vindo! Welcome! Motorcycles, Automobiles, Quads, Marine Products, Engines and Machines, and

Financial Services. The scope of operations within each business is classified by the
company using the acronym SEDBA*.

*S: Sales

E: Engineering

D: Research & Development
B: Buying

A: Administration

5 T .
BF7 T T 1 X
54 SEINTE i
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Honda South America Honda’s operating model considers the achievement of results and the
Operating Model sharing of profits among stakeholders while considering the sustainability

of the entire operation.

’t’ ASSOCIATES STAKEHOLDERS SUPPLIERS

COMMUNITIES SUPPLIERS o { o
O A AL
T s e
O 9 [Q O | ‘EE AUTOMOBILES
[ — )
15.594 )
permanent and temporary 139
associates in South America suppliers of parts
DEALERS CUSTOMERS and raw materials
1 3 POINTS OF SALE @ —~
| || R .
FEN A S )
= AN '."._.-_-...‘;'L--\ l
Peru Brazil ﬁ \ O—L_ow ?_i /@
Production and Production and sale of 532
sale of motorcycles, _ ~,_ Ji Q \ 4 ASSOCIATES GOVERNMENT MEDIA MOTORCYCLES
motorcycles. automobiles, and engines

Import and sale of
automobiles and

and machinery

/ Y
Marketing of fiﬁancial More than 1?'*'1 ﬁ 148

. . ) | — -
engines and solutions. 2-000 TN : suppliers of parts
machinery _ , ‘\/5 . @ E and raw materials
' points of sale throughout | " ]
South America
RESULTS
2 4 — I.r'ﬂllql \"I
- - MOTORCYCLES AUTOMOBILES POWER PRODUCTS ~| O | >
L 17
H = ; Y L
Chile Argentina N AT S _ 1O [- |
Import and sale of Production and sale of lfé- 71 N = | = 4
motorcycles, automobiles, motorcycles and quads. Import of = H . More “:a'; 19’09.0 tonness Oéggohave been
I i 1 1 people TOOK part in
il G el DA aUtomODIIes S EgInES S 1.745.506 101.143 19.200 actions of the Honda prevented fromzbeing emitted
maChmery' ' ' ’ ‘ Traffic Education Center into the atmosphere by Honda
produced produced produced

in Brazil Energy do Brasil (since the
‘ start of operations)
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A

Operational performance

Honda continues to strengthen its efforts toward the future of mobility with the ongoing goal of offering products
that exceed customer expectations, in addition to ensuring the quality of service to offer differentiated sales and
after-sales services.

Motorcycles in South America

As the largest motorcycle manufacturer in South America, It is a fast, economical and lemvaintenance transport
Honda has produced more than 30 million units in the alternative.
region over the years. This volume represents the great

contribution of the motorcycle to society. In 2025, the motorcycle plants in Manaus (BEjmpana
(ARG), and Iquitos (PER) together produced 1.7 million units.
It is a vehicle desired by consumers, whether for daily Sales totaled 1.7 million units, an increase of 17% over 2024.

mobility, leisure, or as a work tool, and contributes to

income generation in various economic activities. Peru recorded significant sales growth, with over 101,000
units sold in 2025, a 74% increase over the previous year.

Over the years, motorcycles have proven to be extremely

relevant in light of the importance of home delivery Sales also rose in Argentina, which recorded more than
services and the prioritization of individual means of 133,000 units sold, a 19% increase compared to 2024, and
transport. in Chile, with more than 8,000 units sold, representing a

47% increase over the previous period.

The demand for motorcycles has continued to increase in Honda ended 2025
2025, as the vehicle plays an important role in mobility. with positive resu Its
IN Its motorcycle business Iin
South America
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Motorcycles in Brazill

Moto Honda was a pioneer and today maintains its
leading position. Its continuous investments and
commitment to the country have contributed to the
development of the entire sector.

Today, the plant in Manaus (AM) is an industrial
complex that goes far beyond motorcycle assembly.
The plant is the most vertical in Honda motorcycle
production in the world, one of the largest in the
Manaus Industrial Zone (PIM) and one of the most
representative production centers in the Americas,
where everything is made, from metal packaging,
casting molds, structural tubing and tooling to the
various components that make up the end product,

such as exhaust pipes, wheels, handlebars, chassis,

and other partsin 2026, the plant will celebrate its
50th anniversary of motorcycle production in
Brazil, underscoring its strategic role for the local
and national economy and its commitment to the
mobility of millions of Brazilians.

To further strengthen its leadership position in this
segment and in light of the revitalizing market,
Honda announced a new investment cycle of R$1.6
billion for its motorcycle segment in October 2025,
extending through 2029The investment pursues
three main objectives: expanding production
capacity to 1.6 million units per year, introducing

new products, and optimizing industrial processes at the
plant.

The year was also marked by positive results for Honda in
this segment.

The brand closed 2025 with a 14% increase in license plate
registrations compared to the previous year, reaching a total
of more than 1.4 million units.

Production also followed the upward trenth Manaus (AM)
more than 1.5 million units rolled off the assembly line,
17% more than last yeallhe cumulative figure represents
the best result since 2011.

As part of its ongoing product portfolio update, Honda The company's goal is to continue to be a sustainable

announced new models for the mitb large leader in the industry. With this focus, Moto Honda will
displacement motorcycle segment in 2025 to meet continue to strengthen its lineup, developing top quality
market demand and raise the brand's technological products, as well as other innovations that reinforce

level in this segment. Honda's leading role in the industry and drive the search

for solutions that exceed customer expectations.

The following branehew models were introduced to
the market: CB500 Hornet, CB750 Hornet, NX500,
CB650R Elutch, NC750X, and XL7B@nsalp

gt Y0

In addition, established models received technical
updates and enhancements, such as the CRF1100L g
Africa Twin, CRF300F, CB300F Twister, NXR160 Bros
XRE300 Sahara, PCX, XRE190, and CG series. |

New investment
cycle for the
motorcycle
segment in Brazill
totaling R$1.6
billion by 2029
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Value Chain

Through its farreaching chain, Moto
Honda's promote investment, economic
and social development, not only in the
Amazon region but throughout the
country.

The social contribution of the motorcycle
business is significant, not only because of
the 100,000 direct jobs throughout the
chain, but above all because of the value
and prosperity that the end product

brings to individuals, families, and
entrepreneurs in rural areas and cities
across the country.
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Report Overview Governance Report Summary
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More than

9,000

direct
associlates

\ Around 100,000 direct jobs
created throughout the chain and
soclal contribution to Brazill

Hundreds

of service
providers

1,130+ |
points of sale suppliers of

throughout components and
Brazll raw materials




Message from Honda About the o . Corporate Performance GRI Content
Management Philosophy Report verview Governance Report Summary

A

Introduction

Awards and Recognition

Experience Awards
HondaMotosg I & | ¢ | NRCHdRteRe¢o®endah 6 ¢ KS [/ dza 12 YSNI wSO2YYSyRa0 &Sk
for its motorcycle business and for providing the best customer experience. The initiative, launched by the company

SoluCXrecognizes brands with the highest consumer recommendation rates, based on the Net Promoter Score (NPS),
YSGK2R GKIFG dzaSa NBaSIFNOK FyR OflFaaArFTAOrLdAz2zy (G22fta (2

O Cliente

Recomenda

ESTADAQ #¢

MARC

2025 ais

Marcas Mais

HondaMotos took first place in the national
ranking of theMarcasMais Award, organized by
the newspapelEstadadn cooperation with the
consulting firm Troiano Branding. This is the
fourth consecutive year that the brand has
received recognition in the "Motorcycles"
category. To identify the most engaging brands by
consumers, the award organization conducts
thousands of surveys throughout Brazil to
measure consumer engagement.

Top of Mind

HondaMotos has been awarded thEolhade S. Paulo
Ge¢2L) 2F aAyRé ! gl NR Ay (KS
the 13th consecutive time. The award, one of the most
respected in the country, evidences how companies
across different segments remain in people's minds. Since
the category began being included in the survey, the
brand has won every year. This result demonstrates
Honda's commitment to exceeding customer expectations
with the highest quality products and services.

Motorcycle
industry
awards
highlight
Honda's
leadership
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Focusing on offering
Automobiles in South America automobiles _that t_)eSt ser_ve_ the_,
Y consumer, with high efficiency
and full of connectivi
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Throughout its more than 30 years of From then on, production was gradually transferred ” : G )':‘LL‘ :
presence in South America and more than to the new plant, which since January 2022 has

25 years of car manufacturing in Brazil, the been concentrating 100% of Honda's automobile

company has made continuous investments production in the region. Currently, the City Sedan,

to increase production capacity and improve City Hatchback, HR, and the new generation WR

the efficiency of its processes. Since the V, which was launched in November 2025, are

beginning of its operations, the company produced inltirapina(SP).

has strived to accelerate the process of

developing, producing, and selling products TheSumaréplant has established itself as a hub for

that increasingly meet the expectations of engine and component production, vehicle

South American consumers. development, strategy, and corporate governance

of the Honda Group in the region.
Aiming to strengthen the company's

competitiveness, in April 2018, Honda The unit includes the production of the engine
announced a restructuring plan for the assembly, including Engine Casting, Machining, and
automotive production system in the regioim Assembly, as well as the processes for Plastic

line with this plan, Honda opened its Injection and Painting, Tooling, Quality Engineering,
automotive plant in Brazil in 2019, in the city of Industrial Planning, R&D, the administrative areas
Itirapina in the state of S&o Paulo. The plant has of Honda South America, the Technical Training

a high level of technology and efficiency. Center, and the Parts Division.
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*Excluding Venezuela
**Markets covered: Brazil,
Argentina, Chile, Peru,

Bolivia, Paraguay, Guyana,
Venezuela, and Suriname.

Colombia, Uruguay, Ecuador,

To strengthen its lineup in the South American market, Honda launched the new
generation WRV in all countries* where it operates, solidifying its presence in the
region's SUV segment with an entirely new model.

Throughout 2025, additional models were also introduced in the region, including the
updated versions of the HR ZRV, and City family, as well as the-€Rdvanced

Hybrid, underscoring the brand's commitment to renewing its model lineup and
further strengthening its presence in the local market.

In 2025, Hond®&utomoveisactivities in South America** recorded a total of more
than 114,000 vehicles sold.

In Argentina, sales rose by 38% compared to the previous year, reaching over
3,600 vehicles sold.

In Chile and Peru, 1,600 and 2,200 vehicles were sold, respectively, despite a
more challenging market environment than in the previous year.

Reaffirming its commitment to advancing mobility in South America, Honda will
continue to invest in products, services, and technologies that deliver value to
customers throughout the region. With a focus on quality, safety, and
environmental responsibility, the company strives to build lbeigm customer
relationships based on reliability, innovation, and a unique brand experience.
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A

Strength of the
automotive
market and
focus on
) o operational
In addition, the brand announced a new initiative: -
a sixyear warranty for its entire product lineup, q ua I Ity

applicable to new vehicles from the 2026 model

year, regardless of whether they were produced in
Brazil or imported. The initiative underscores the

AUtomObileS in BraZil durability, reliability, and high performance of

Honda products to offer customers greater peace

HondaAutomoveisdo Brasilmaintained its market strength, The bestselling model was the HR which, with over of mind.

with a strategy focused on the quality of operations and the 61,000 units sold, achieved its best annual result since its

creation of sustainable value for customers and business market launch. In total, nearly 500,000 units have been sold  During 2025, Honda launched the WR

partners, such as its dealership network. in Brazil over the past decade, underscoring its importance introduced the Touring Sport version of the City
in the SUV segment. Hatchback, and updated the HR Civic Advanced

The company ended the last year with positive results, with a Hybrid, and Z# models.

13% increase in sales compared to 2024. A total of over Another important milestone was the launch of the WR

MmnoInnn GSKAOL Sa ¢SNB &2f RI U AlnéwNdogeRHagoffets & Sofpelling ¥vezhlipackéged dzt e company continues to strive to maximize its

since 2020. of technology, comfort, and safety. The launch of the-WR growth potential, given the recent launches and
Is part of the planned deliveries under the investment cycle major redesigns of its product lineup, as well as

Production followed the growth trend, reaching over announced by Honda in April 2024, with a total volume of the good reception from the public to the models

101,000 units in 2025, an 11% increase over the previous R$4.2 billion through 2030. launched in Brazil.

year.
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Experience Awards
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automobile business and for providing the best customer experience. The initiative, launched by the company SoluCX,
recognizes brands with the highest consumer recommendation rates, based on the Net Promoter Score (NPS), a meth
0KIFIG dzaSa NBaSINOK FyR OflFaaArAFAOrLGAazy (G22ta G2 Fylfel

O Cliente

Recomenda

Marcas Mais ¢cOs Mais Amados do Ri oe

) o . . Award
ESTADAD it Honda was the winner in the "Automobiles OS MAIS

MARC OFiS32NE 2F (GKS bal NOF AMADOS For the fourth consecutive year, Hondatomaéveis
D ais presented. by the newspaper .Esta.déo in DO RIO was voted the most popular car manufacturer
collaboration with the consulting firm Y2y 3 wA2 NBCGsMdsBnfadasdo! G
Troiano Branding. To identify the most wAiz2¢é 6azal [20SR . NI¥yRA
engaging brands by consumers, the award by the magazin&/ejaRio. The annual survey
organization conducts thousands of surveys highlights the most frequently mentioned and
throughout Brazil to measure consumer admired brands in various categories based on a
engagement. public vote, and its results reflect the habits and
preferences of consumers in Rio.

GRI Content
Summary
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Power

Products

| 2y RIF Qa4 N} y3IS 27
the categories of stationary engines, brush cutters, generators and
motor pumps, with a wide range of applications such as agriculture,
domestic use, construction, and gardening.

In addition, Honda Power Products are of great importance for
mobility in riverside regions, especially along the Amazon, as they
allow access to more remote areas by coupling our stationary
engines with different types of vessels.

t 26SNJ t N2 RdzO (G &

THisys @ fivezRr&naportationssbliRiGn adbptgt BySsEverdd A A R 9
families who live far from the major urban centers and
need transportation for commercial and personal
purposes.

The Power Products market performed well in 2025.More
than 18,000 units were sold in Argentina, 45,000 in Peru,
and more than 2,000 products in Chile, representing growth
in all countries.

The Power Products
range Is
synonymous with
versatility and
underlines Honda's
premise of making
people's lives easier
through
technology.

Nigac

;.3‘ "“&t‘:

In the Brazilian market, the Power Products division achieved sales
of over 34,000 units in 2025, representing a 10% increase over the
previous year. Among the highlights was the launch of the GX430
engine series, developed for two segments: the marine sector with
the GX430 MEGA model and the construction equipment sector
with the GX430 Cyclone model. In addition, the year was marked
by an unprecedented partnership with Trapp, a lesgablished
manufacturer of gardening equipment, with the Honda GCV200
engine powering the TH750 lawn mower.

Three models of stationary engines and three models of motor
pumps are produced at the Moto Honda da Amazo6nia plant in
Manaus, and more than 19,000 units of Engines and Machinery
were produced in 2024.
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Honda Servi¢os Financeiros

In order to facilitate access to the brand's products,
ConsoércidHonda was created in 1981, a consortium
management company that sets standards on the
domestic market and is part of the Honda Servicos
Financeirostructure, which also includeSorretora
de Seguro#Honda and Banco Honda.

This synergy with the plants is an important
competitive factor and actively contributes to sales
of Honda products.

The company also has solutions for the digitization
of its services, with &onsoércidHonda ecommerce
and an app, which has almost 3 million active users,
making customers' everyday lives more convenient
and flexible.

¢2 Sy adz2NB (K Serndsuistairkhbifitg Q a
HondaServigog-inanceirogelies on innovation as
one of the key drivers of its continued
development. With an integrated approach that
combines people, data, and experimentation, the
company expands Its ability to create added value,
enhance the customer experience, and respond
flexibly to market changes.

Honda ServigoBinanceirogontinuously invests
in the development of its teams, fosters a
training culture focused on digital
transformation, and strengthens capabilities in
the areas of innovation, customer experience,
agile methods, and data utilization.

This development is amplified by employee
engagement, driven by internal communities
that foster initiative, knowledge sharing, and
the practical application of these skills across
business units, thereby cultivating a culture of
innovation and data throughout the company.

In practice, the company has structured
initiatives that promote opportunity
identification, solution testing, collaboration
peyvgen teams, and networking with the
external ecosystem, thus strengthening
Innovation and continuous process
improvement.

. HONDA

Servicos Financeiros

Awards won
by Honda

Servi -
Financeiros

OS

Finance & Law
Summit and Awards

HondaServigod-inanceirosvas recognized
as the Best Automotive Finance Department
at the Finance & Law Summit and Awards
(FILASA 2025). Organized by Leaders Leag
Brasi] a multinational company specializing
in industry analysis, the awards aimed to
recognize the country's best finance and
legal departments. Winners are selected
through a nationwide survey of thousands
of industry professionals, followed by voting
and evaluation by a panel of experts.

r D

O Cliente

Recomenda

\

Experience Awards

Honda was recognized at the 2025
Experience Awards in the "Consortium"
category as the brand delivering the best
Odzai2 YSNI SELISNASYyOSs
6¢KS [/ dzalt2Y
Recommends) seal. The initiative by the

ClienteRecomenda

companySoluC)aims to recognize brands

with the highest consumer recommendation
power, based on the Net Promoter Score
(NPS), a methodology that uses research and
ranking tools to analyze the level of
consumer recommendation of a company.

Financial solutions that combine convenience,
innovation, and customer focus

Z
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Honda Se fFiranceims
performance in 2025 Cons - rHorndo

In 2025, the contribution of financial services to the company's results
was noticeableConsoércidHonda was a key driver of the brand's

financials numbers, especially in the motorcycle segment.

Consoérciddonda is a benchmark among consortium in the
Brazilian market and celebrated its 45th anniversary in Brazil in
2026, further solidifying its importance as a key driver of Honda
vehicle sales.

The consortium has over 2.4 million active customers and is very

popular among Brazilian consumers, due to its flexible financing

cCons -

rHondaois a
major driver of the
brand's financial
division figures

L I ya>s gKAOK FRILIWG G2 Odzad2YSNRQ 0dzRISGa SOSY RdAZNAY3I FAYEFYOAL ff

difficult times.

With competitive administration fees and payment plans, the
consortium offers the advantage of a scheduled purchase, in
which the customer places a bid when they deem it appropriate
based on their needs and financial planning.

As a result, the consortium achieved solid results in the
motorcycle segment in 2025, with over 1.1 million new quotas
sold in the previous year, an 8% increase over the previous year.

Deliveries of branenew Honda motorcycles rose by 25%
compared to 2024, reaching over 490,000 units.

Another highlight was the milestone of more than 8 million
brand-new motorcycles delivered since the start of operations.

Currently, the consortium accounts for 32% of new motorcycle
alrtsSa Ay NI TAfS SadlrofAaKAy3d Ad:
important growth drivers. Last year alone, over 490,000 units

were delivered.

In the automotive segment, over 4,000 new quotas were sold in
2025, a 26% increase compared to 2024.

In addition to financing plans for Honda cars and motorcycles,
the Consortium expanded its portfolio and now also offers
guotas for the purchase of Engines and Machinery with
affordable installments and monthly award draws.

To meet customer needs and keep pace with market

developments, the Consortium offers solutions for the

digitalization of its services;@mmerce, and an app that make
Odzai2YSNRQ RIAf& ftABSAE Y2NB 02y Q¢
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Corretora de
Banco Honda Seguros Honda
Banco Honda was founded with the aim of providing Segurogdonda began its operations in Brazil in 1987 with the aim
an excellent financing opportunity for Honda of offering a customized portfolio covering the coverage needs of
products. In 2025, the institution celebrated its 25th Honda products at a competitive cost, in partnership with major
anniversary in Brazil, reaffirming its commitment to insurance companies in the market.
facilitating access to Honda products.

Whether for the twoewheeler or for the fomwheeler segment, the
With a solid track record in the market, the company brand offers insurance against collision, fire, theft, robbery and
serves over 2.2 million customers. third party damage*, a guarantee for original parts, and service at

the Honda dealership network, in addition to-Bdur service.
Through the modality of Direct Consumer Credit

(CDC), it guarantees both individuals and companies * Benefits may vary depending on the offer of the respective partner insurance company

attractive conditions to get the Honda vehicle they
want quickly, practically, and fairly.

In 2025, Banco Honda was a key financial
intermediary for the brand in the automobile
segment, accounting for 20% of the company's total

sales and 26,192 contracts. Ban CO Honda and Seguros
In the motorcycle segment, the business accounted H O n d a, CO m p I ete H O n d a.

for 14.9% of sales, with 224,746 units financed

between January and December 2025, representing S e r V I F'I'n m Sel I'OS é
a 12% increase in financing. SerVICe package




